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Or Key them and you will find that no paper on 
your list brings as satisfactory results as does 


The Semi-Weekly Republic. 


The reason is easily understood. It goes into an 
average of 128,360 homes twice each week and is 
read by thrifty people with plethoric purses, so that 
its influence in this particular field is exceptionally 
strong. 

All recognized authorities rate the circulation of 
both the Daily and Semi-Weekly 


St. Louis Republic 


larger than the circulation of any other St. Louis 
newspaper. 








~ 


RATES QUICKLY FURNISHED BY 


THE REPUBLIC, ST. LOUIS, MO, 


Or at New York Office, 146 Times Building. 
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Produce Money 


\\ FS Never in its history has the South produced such large 
\ WA’ crops asthis year. The aggregate of Cotton and Corn far 
~ exceeds any previous record. 

This is particularly fortunate, as the drought in the 
West has caused its corn crop to be the smallest, with 
the single exception of 1887, in thirteen years. 

Quoting the General Manager of one of the largest 
Western Railroads: “It is getting to be not so mucha 
question of how stock is to be fed as how the people are 
to be supported until the next harvest.” 

As the Corn Crop of the South fully equals in value 
its immense Cotton Crop, there need be no fear of the 
world going hungry. 

The South has plenty of Corn and Cotton for sale—and 
its people will have plenty of money. 

While the West will be poor the coming year the South 
will be prosperous. 


The four Southern divisions of the Atlantic 
Coast Lists reach these people. 
ONE ORDER AND ONE ELECTROTYPE DOES IT. 


CR Catalogue and estimate upon application. ’ 
EP ATLANTIC COAST LISTS. & 
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WISCONSIN. Milwaukee..... — and Wis, 
Farm Journal 
WR ccescccecns 
The short essays on how to advertise in a Journal. 18.000* 
Siate, now appearing weekly in PrinTERS’ p eee ae ie “ 
Ivx, will eventually be published in book Erholungsstunde: 
fourm. Populations are from the census of Sunday Sentinel...... 17,500 
1890, and all newspaper facts and statistics Fort Atkinson..Hoard’s Dairyman... 12,500 
are based upon the American Newspaper Di- Mijwaukee ....Catholic Citizen...... 9,200* 
rectory for 1894. Nordwestliche Post 7,500 
Population 1,686,880, Issues 551 a hey al il 71500 
- Sunday Herold....... 7,500 
newspapers, 49 daily. : Area, 54,450 Telegraph............ 7,500 
square miles. Inhabitants to the Lae s Ill. News. 7.500 
i : MOGMIEE 500050 sobe 5.303 
square mile, 30.1. . see npg tee eens eescege oe 5,250* 
the cities and towns having more Siiccmen ..Amerikanische Turn 


than 10,000 inhabitants are: 







Milwaukee..... dOn, owed os0eed 204,468 
bee BE cccdvendenseces 30,000 
La Crosse.....0-+s08 © ececees 25, 
OUTER, «ccsnsbenscscsecees 20896 
ROM cchewssbesesseess t5500 21,014 
Eau Claire. . 19,415 
Sheboygan...... pdcibood at + 16,359 
er ee 13,426 
QS es 12,024 
SU iosesbcc6ee vseees<« +. 11,983 
RMIT nos ignicceccosce 620% tI, 
Marinette...... .. Coeccccecees 11,52 
JAMESVERE... ceccccccseccseesss 10,83! 


The following is a complete list of 
Wisconsin papers accorded over 1,000 
circulation. Circulations to which the 
asterisk is attached may be relied upon 
absolutely. 





DAILIES. 
Milwaukee,,,. Evening Wisconsin... 17,500 
Sentinel + 17,500 
— (eaten Gieenees 15,000* 
errr 7,500 
Abend Pust 6,792* 
re 4,000 
ee + 4,000 
Oshkosh..... .-Northwestern ........ 35444* 
Eau Claire,.... Se 2,250 
Milwaukee ,,.. Der Seebote.......... 2,250 
*’Kuryer Polski..... ess 2,250 
Wis. Vorwaerts and 
Milwaukeer Volks 
at OF 2,250 
Racine. + tinikeaseboure 2,250 
West Superior. vening Telegram.... 2,250 
Ashland,.... ssatadiver ss, ose 1,375* 
SEMI-WEEKLIES, 
Milwaukee ..,.Germania.........++. 40,000 
Deutsche Warte...... 17,500 
pe ee trot ++ 17,500 
Der Seebote.......2.. 4,000 
Wis. Banner und 
Volkstreund, ....... 2,250 
WEEKLIES, 
Milwaukee... Der Haus und 
Bauernfreund....... 75,000 





Northwestern Mail... 









= 4,000 

Wisconsin Farmer.... 4,000 

Milwaukee ....Columbia............. 4,000 
ae. 4,000* 

Sonntag’s ae 4,000 

ee ee soebeses 4,000 

Stoughton,....) Vormannen.......... 4,000 
Appleton...... Gegenwart........0.+ 3,300* 
Eau Claire..... OO Te 3,200* 
Neenah . Dansker@n....... ences C8 
Waukesha..... Freeman....... Seaiteie 2,496* 
Milwaukee ....Freidenker........... 2,324* 
Oshkosh... _— Sebae owe + 2,316* 
Sheboygan ....Zeitung......... + 2,300* 

Fond du Lac, ..Commonwealth.,...... 2,250 

Nordwestliche Cour... 2,250 

Saturday Reporter.... 2,250 

lanesville.... .Gazette,.........+0. 2,250 

Crosse,.....Boycott's News Bud’ t 2,250 

Madison ...... Democrat.........:. 2,250 

Milwaukee ....Die Wahrheit......... 2,250 


Oshkosh 
Racine. . 





y. 2,250 









° _— s Dollar 
Viroqua. . kates Co eS 2,184* 
Dodgeville,. maids. enone « 2,079* 
Shebov gan . rar 1,824* 
Platteville. ,...Witness........ ee 
Sheboygan .,..News.......2. cesces 1,620* 

ree Sentinel. ..... be Mpiies 1,500* 

Marinette ..... SS Sees voice QE 
Stevens Point.,Gazette..... eons ude wie 1,450* 
Monroe. ......- County Journal., 1,44 
La Crosse.... . Patriot.......00- oo 3,255* 
Baraboo........ Democrat..... 1,200* 
Menomonie. ,..Dunn Co. News...... 1,to4* 
La Crosse... ... Voice of the People... 1,100* 
West Superior. -Inland Ocean........ 1,100* 
Portage........State Register.,...... 1,056" 

SEMI-MONTHLIES. 
Racine. . .Wis. Agriculturist... 20,000 
Milwaukee ....Der Landwirth....... 7,500 


Die Deutsche Am- 
erikanische Ge- 
werbe und Indus- 
trie Zeitung: Fort- 


schritt der Zeit...... 4,000 
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MONTHLIES, 
Milwaukee ....Am. School Board 


Linden 
Milwaukee ..,. Western Teach 
Masonic Tidings...... 
Der Gefluegel- 
Zuechter eee 
Wis. Journal of Edu- 
cation and Mid- 
land School Jour.... . 
Milwaukee .,,, United States Miller.. 
Madison Mot 
Milwaukee ....Pneumatic.. ......... 
Janesville.... .Wis. Druggists’ Ex... 
BI-MONTHLY. 


Weyauwega....American Med. and 
Legal Ex. Bulletin.. 
QUARTERLY. 
Milwaukee .,.. Living Church Quar... 4,000 

Milwaukee has the leading and the 
best newspapers. There are only four 
outside this city credited with as much 
as 5,000 circulation. The Zvening 
Wisconsin, and the Sentinel command 
first attention and the Fournal follows 
them veryclose. For State circulation, 
also, these papers with their weekly 
editions are of importance. 

Wisconsin ranks high in agriculture. 
In hop culture it is second only to New 
York. Tracts once regarded as inar- 
able have become very productive in 
the hands of the Scandinavian and 
German population, which combined 
numbers fully 300,000. There isalsoa 
large number of busy manufacturing 
towns, and the mineral products of the 
State, chiefly iron, lead, zinc and sand 
stone, are valued at more than $10,000,- 
ooo annually. 

Editor of Printers’ INK: 

Wisconsin is a large State. It embraces 54,- 
500 square miles area and it extends from 
north to south 300 miles; from east to west 
270 miles. Naturally its interests are varied 
and very different in localities, and the adver- 
tiser must study it in parts rather than asa 
whole. 

In the southern and western partsand along 
the Lake Michiganshore farming predominates 
and is well developed, creating a prosperous 
class of people and a desirable field for trade. 
In the south and southeastern parts are 
several important and growing industrial 
railroad centers, Milwaukee, the metropolis 
of the State, on Lake Michigan, is a wealthy 
and prosperous shipping port and manufact- 
uring center. 

The whole northern part is predominated 
by the lumber industry, which furnishes great 
wealth and large activity to all the new and 
growing cities in this section. Large iron 
mining interests are operated in the Lake 
Superior counties. On Lake Superior are two 
importart ports: Ashland and Superior. Su- 
perior in shipping, population and business 
ranks second in the State. 

The State has a large foreign population, 
including some of its most prominent and 
thrifty citizens, The German population pre- 
dominates in the southern part of the State 
and about Milwaul The Scandinavian 


2,250 
1,714* 


1,500* 
1,208* 


1,000* 
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element is very large in the northern and 
central part of the State. The German pop- 
ulation is best reached through the several 
— German publications of Milwaukee, 
which have a large circulation. There area 
number of local ndinavian papers but none 
of very large circulation. 

The Scandinavians are largely Republican, 
and are generally intelligent readers of the 
Republican press. In the northern part of the 
State the Republican press predominates. 

The metropolitan press invades the State 
on two sides and is widely extended in its 
reach, although notsufficient in general circula- 
tion to be of proportionable value to the ad- 
vertiser tothe cost. From Chicago the papers 
— over the State pretty generally, only 

nly. 

The country press is best handled by 
counties. An intelligent advertiser can 
readily select from Rowell’s the best medium 
to reach any particular county ; usually it is 
the paper of the county seat and generally 
the circulation of the country weekly is main- 
ly in the county in which it is published. 

I have found it convenient and certain to 
group the advertising mediums of the State 
into localities, which center around the prin- 
cipal cities, From Milwaukee (275,000 popu- 
lation) a pretty wide swath can Seactens: 
The Zvenin, tsconsin and Morning Sen- 
tinel have fine city circulations and a large 
outside circulation. Their influence extends 
as far west as the Mississippi and north to 
the central part of the State. 

Madison (12,000 pop.) publishes two good 
papers: the State Journa/ and the Democrat, 
which circulate in a rich farmicg country. 

The Janesville (15,000 pop.) dailies cover a 
good field and cover it well, 

The La Crosse (26,000 pop.) publications 
have considerable influence in the two tiers of 
counties lying along the Mississippi. 

The Oshkosh (25,000 pop.) papers have al- 
ways given satisfactory results. The North- 
western is among the best papers in the State. 
They have considerable circulation in adjoin- 
mf. counties, > 

‘he Green Bay and De Pere papers cover a 
= territory, lying about the mouth of the 

‘ox river, and have a good list of subscribers, 

The Eau Claire (10,000 pop.) and Chippewa 
Falls (8,000 pop.) papers do not circulate 
much outside of their respective cities. ‘The 
Minneapolis and St. Paul papers get here. 

The Superior (35,000 pop.) papers are re~ 
moved from the direct competition of any 
metropolitan paper. Superior is a coming 
newspaper center. The Morning Leader has 
a fair ~ list. The Avening Telegram has 
the best list by far, being an afternoon daily 
in a manufacturing town. It a consider- 
able circulation in nearly all of the lumbering 
and mining towns within a radius of 100 miles, 
reaching to Ashland east, and the Messaba 
and Vermillion ranges on the north. 

The Ashland (12,000 pop.) dailies cover bet- 
ter than anything else the city of Ashland 
and immediate vicinity. 

. 


WYOMING, 


The short essays on how to advertise in a 
State, now appearing weekly in Printers’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 


Population, 60,705. Issues 37 news- 
papers, 5 daily. Area, 97,575 square 


© 
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miles. Inhabitants to the square 
mile, 0.62. 

The cities and towns having more 
than 5,000 population are : 


WO wseseeees 
The following is a complete list of 
Wyoming papers having over 1,000 
circulation : 
DAILIES, 
Cheyenne .. Leader......... 


WEEKLIES, 
Cheyenne. Northwestern Live 
Stock Journal...... 2,250 


Coal mining and cattle and sheep 
raising are the leading industries of the 
State. 


GOOD ADVICE TO PUBLISHERS. 


Tell the exact truth as to circulation, for 
upon the number of copies delivered or mailed 
to patrons, as a rule, depends the value of the 
space. No publisher can afford to indulge in 
misrepresentation or positive falsehood. He 
may deceive many ys for a season, but he 
“cannot fool all the le all the time.” 
The end of the “ci tion liar”? ought not 
to be, and probably is not, different from that 
of the common every-day violator of the com- 
mandment. It is ed, I do not know with 
how much truth, that it is difficult to obtain 
a correct statement of the circulation of a 
newspaper; but I am inclined to believe there 
is more imagination than fact in this assump- 
tion. I cannot conceive of any better reason 
for a sworn statement of circulation than that 
every manufacturer should attest to the purity 
and strength of his manufactures under oath, 
or that the clergyman in the sa esk 
should invoke the aid of magistrates to con- 
vince his parishioners of his sincerity in pre- 
senting the tenets of his faith. For myself, I 
resent the imputation put upon newspaper 
publishers by the de for statements under 
oath. An advertiser who purchases your 
goods has a right to know of their quantity, 
and to know whether or not he is receiving 
full weight. The law against fraud ought to 
obtain in advertising contracts as in the sale 
and purchase of any commodity in which full 
count or weight. is an essential element in the 
contract. You require the paper-maker to 
furnish 2,000 pounds for a ton, and you are 
no less bound to furnish 2,000 newspapers to 
bona fide subscribers and patrons, if 2,000 cir- 
culation be the basis of your contract with the 
advertiser.—Newspaperdom, 








THE MAN WHO GETS THERE. 


To the near-sighted fellow with cobwebs 
across his main entrance: “‘ ‘I’here’s a man 
just over the way with a nose for business, 
He's “making a long arm’’ and practically 
raking the money right out of the pockets of 
people who ought to be your best customers, 
Who is he? Look through your local paper 
—there’s his announcement! As plain as a 
pikestaff, silently but surely picking the 
pockets of your townspeople—but that’s busi- 
ness,— Winona (Minn.) Herald. 


A BACHELOR says if you hand a lady a 
newspaper with a paragraph cut out of it, not 
a line of it will be read, but every bit of inter 
est felt in the paper will center in finding out 
what the missing paragraph contained.— Zr. 
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WHOLESALERS SHOULD ADVERTISE. 

We talked with a jobber recently about the 
advantages of a good write-up of his business. 
He said; ** My businessis peculiar, If I were 
a retailer, I would go into the newspapers, but 
my trade is established. I have made it b 
close attention and hard work, and if now 
admit you to my place and tell you all about 
it and you talk beautifully and glowingly 
about my house and its leaders then some 
fellow with money and no experience will 
start in and the field will be over-run, margins 
cut down and business ruined, because they 
imagine from what you say that I am doing 
famously in business, 1 must reach them by 
my travelersand can sell goods only that way, 
and the consumers wil] not ask for goods till 
through the retailer’s advertising a demand 
is created.” To us this argument was weak 
all the waythrough. Ifthe jobberand manu- 
facturer would advertise their goods and their 
business vigorously they would help educate 
the demand and swell the volume of con- 
sumption. This both Ly the traveling man 
and by the newspaper. The fact is, jobbers 
should advertise their houses. This gives 
them acquaintance outside their own special 
business, Their leading salesmen in the house 
and more especially on the road could be in- 
troduced to the retailers and insured a courte- 
ous and generous reception.— National Trav- 
eler. ae oe ee 
FROM A TRADE CIRCULAR, 

I should see that everything that went into 
the window drew attention to my goods, I 
should change the goods once a week. People 
like to see something new. They should 
learn to look into my window every time they 
passed, and would find every week a list of 
new atticles for their inspection, Soon the 
would cease to pass and come into buy, i 
should show but one line at a time, because I 
think this is better than crowding the window 
with many things, not one of which will so 
directly attract a customer. A trap set to 
catch all kinds of game catches nothing. 
One week the carpenter should find as com- 
plete a line of his tools as I could show, with 
the smaller articles arranged in geometrical 
designs, and the best goods and novelties well 
to the fore, The next week, perhaps, pocket 
cutlery, razors and revolvers would be tastily 
arranged, then farming tools, or cricket and 
tennis goods, or something else—and all in 
season. The carpenter might not be inter- 
ested in hoes and rakes; the boys might not 
care a rap for the show of cooking utensils or 
lamp stoves, nor the matron give a second 
glance at the revolvers, but they would all 
remember the goods that did interest them 
and the shop where they were shown,— 
Stoves and Hardware, 


oe 
SCHEME ADVERTISING IN ENGLAND. 


Enterprise in advertising has almost become 
a fine art in the present day. Novelties are 
not only numerous but frequently unique. A 
Birmingham chemist recently, with his family, 


attended a picnic, and after the knife and fork 
tea, which formed part of the programme, he 
distributed among the company a number of 
sweetmeats, all of which bore an advertise- 
ment referring to his specialties, and later 
during the concert which tollowed his daughter 
sang a song the words of which set forth the 
advantages which could be derived from the 
use of certain pills, the frequent application 
of a well known plaster or daily doses of some 
one’s tonic. Such enterprise, if somewhat 
“*shoppy,”’ certainly merits reward for its in- 
genuity.— Birmingham Mail, 
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READY-MADE STORIES. 


Below will be found another batch 
of six-dollar-per-dozen ‘‘jokes.” We 
regret to find they manifest so slight a 
tendency to improve in quality. Poor 
as the jokes are, we observe, however, 
that many editors do not object to 
printing them in their papers as orig- 
inal matter, notwithstanding our ear- 
nest appeals to them to give credit for 
any of our half-dollar gems of wit they 
may copy. 

The man investing capital who gets his six 
per cent 


Is commonly content to let it stay; : 
But once he puts his money into advertising 


space 
He growls unless it doubles ev'ry day. 


Fosdick—Gasket got his last article into the 
Century without any trouble, 

Adlet—You don't say. 

Fosdick—Yes, and it really is a useful in- 
vention. It has a first-class position in the 
advertising pages. 


Grymes—Did you see my picture in the 
paper this morning? 

Ukerdek—Why, no. 
you had been sick. 


“To what do you attribute the curative 
properties of your springs?’’ asked a visitor 
at a health resort, 

“Well,” answered the proprietor as he 
thoughtfully chewed a tootlipick, * k guess 
the advertising I’ve done has had something 
to do with it.” 


Mamie—I didn’t see you at the school com- 
mencement yesterday. 

Susie—No, I couldn’t go. 

Mamie —You missed a treat ; Bob Jones re- 
cited ‘*Cottolene’s Defiance”’ most beauti- 
fully. 


Gazzam —Any hopes of old Spaceget’s 
recovery ? 
azzam — No, perfectly hopeless, He in- 
sists on contracting with the papers for the 
bottom of the column, next to plate matter. 


I didn’t even know 


A publisher's first object should be to make 
a good impression. 


“ The advertising man for Harris’ hams is 
no good.”’ 

“What is the matter with him ?” 

** He made a year’s contract with the He- 
brews’ Journal,” 


Foreman—How many times does this ad- 
vertisement, ‘* Wife Wanted,”’ go? 

Manager—It runst. f, The advertiser is a 
Mormon. 


Dying Editor—My dear, when I am gone 
please have this epitaph carved on my monu- 
ment: ‘Weare here to stay.” 

Weeping Wife—Yes, dear, 

Dying Editor— And be sure that it is put at 
the top of the column. 


‘cabana do not believe in advertising. 


The merchant who never advertises looks as 
eares as the one who uses printer's ink. 
hat’s the difference ? 
B.—Looks are deceitful. The difference 
varies from $5,000 to $25,000 in the yearly 
profits. 


PRINTERS’ INK. 


**They’re not to wear four-in-hand neck. 
ties next season,”’ said an intelligent dude to 
a slow-going mercantile man, 

** What then ?”’ asked he. 

** Adver-tise !"’ retorted the dude, as he fled. 


A Corry (Pa.) grocer, a deacon in the 
church, recently thought to combine church 
patriotism with business, and advertised: 
** The windows of the Methodist Church need 
washing. Use Blank’s soap.”’ Since the in- 
telligent printer set it up “‘widows’’ that gro- 
- has been busy attending to replies to his 
ad. 


Editor (with great dignity)—No, sir; I will 
not accept professional treatment in payment 
for advertising. 

Whiskers, M. D.—But I can see at a glance 
that your blood does not circulate properly. 

Editor (sighing)—It is not the circulation of 
my blood that troubles me. It is the circula- 
tion of my paper. 


**Are you the man who advertised fora loan 
of $250, promising $500 for the accommoda- 
tion?” 

Have you got the required $250?" 

“Yes, sir,” briskly. ‘‘In a moment, sir, 
Give me the $500, please.” 


THE PRACTICAL AD SMITH. 





The high falutin’ expert builds ads on his 
reputation, and never guarantees their value. 
I build ads on a composing stone and furnish 
proofs. - 


ad 


THEY OUGHT TO BE SUPPRESSED. 


The arrest of a couple of advertising agen's 
of a labor union, upon a charge of blackmail- 
ing merchants, brings to notice a practice from 
which many shopkeepers suffer. Such agents 
are constantly going to storesand factories for 
the purpose of extortion. They say that the 
union or the assembly is getting out a hand- 
book, or a souvenir, or a list of their business 
friends, and demand an advertisement for i'. 
They threaten to blacklist or boycott the 
dealers who refuse to accede to their demands, 
and they are in some cases able to carry out 
their threats to some extent. We know of a 
case in which the blackmailing agent of a 
union was thus able to get over $1,000 worth 
of advertisements, and to get the money for 
them, too, though probably not one of the ad- 
vertisers ever Sealeed the slightest advan- 
tage from his advertisement.—New York 

un, 
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UNBELOVED AND UNREGRETTED. 


The London newspapers used to make a 
listinction between a simple notice of a death, 
for which they charged five shillings, and a 
rief obituary, for which they demanded seven 
nd six-pence. One day Dr. Thomas Hume 
r alled at the office of a morning journal and 
lently placed upon the countér the announce- 
ont of the death of a friend, together with 
e shillings. Theclerk glanced at the paper, 
ossed it one side, and said, gruffly : ** Seven 
id six!” “I have frequently,” answered 
tume, ** had occasion to publish these simple 
tices, and I have never before been charged 
nore than five shillings.’ ‘*Simple!” re- 
eated the clerk, without looking up, “‘there’s 
1 added line, “universally beloved and 
omy regretted!’ isn’t there? Seven and 
Hume produced the additional half- 
‘own and laid it deliberately by the others, 
serving in his most solemn tone, “* Con- 
atulate yourself, sir, this is an expense 
ich your executors will never be put to,"— 
rchange. 


EMPLOYMENT OF PRESS AGENTS. 


The policy of employing men specially to 
prepare interesting items for the press has 
nmended itself, and the church imitates the 
eater in this respect. Undoubtedly the 
best work in this line is that done by the 
Young People’s Society of Christian Endeavor 
in this city, whose representative is indefat- 
rable in assisting the reporters sent to 
‘write up”? important meetings. But the 
latest novelty is being tried at Cornell, The 
president's secretary sends the leading papers 
of the country an occasional Cornell letter, 
which gives the latest news from that institu- 
tion, Now let Harvard and Yale, Dartmouth 
and Amherst, Tech and Tufts follow this ex- 
ample and get press agents, too.—Boston 
Journal. 7 
—_—_-- a> 


IT ADVERTISES THE TOWN, 

The man who hopes to have his town ob- 
tain permanent prosperity will patronize his 
home paper. hat paper is generally ac- 
cepted as reflecting the character of the town. 
Enterprisin ple cannot afford to be mis- 
rer mina ye a sheet that is an aggregation 
of typographical errorsand dead medicine ads, 
The paper that is well supplied with fresh 
local advertising will very readily i yen its 
columns of reading matter. A good local 
newspaper is the best advertisement that a 
town may have. The community that keeps 
its editor well fed will find that the investment 
is better than government bonds.—Oma. 
World-Herald. 


a 
ADVERTISING eee — NOT AD- 
ERTISE. 


There are some people who make a practice 
of sending job lots of circulars, stamped but 
not addressed, to postmasters about the 
country, with the request that the postmaster 
write on them the addresses of certain — 
of people, Sometimes these firms offer to 
the P. M. for his trouble, but more often the 
conteat themselves with a “thank on 
And that is about all the service ~ am is 
really worth, for the circulars, stamps and all, 
usually go into the waste paper heap, and nut 
in one case in a hundred does the advertising 
matter reach the people it is intended for. 
The moral of all this is: ‘* Advertise in the 
newspapers, or if you must use circulars pay 
somebody for a list of names of people who 
will want to buy your goods,”—Say City 
(Mich.) TimesePress, 
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NO IDEAS OF THEIR OWN. 


The dress-shield firm in Brooklyn that uses 
the ‘‘ Fair and Square” for its signs in the 
cars may be legally safe but is morally cul- 
pable.— Hebrew Standard. 

> —___ 

Printers’ Ink has received from Mr. W. 
H. Kinsey, secretary of fhe Grand Rapids 
Board of ‘l'rade, a beautiful souvenir publica- 
tion issued by that body in the interests of the 
leading industries of that city. 

SE SN Bike SOT 

Loca newspapers in foreign tongues give 
curious hints of life in the foreign colonics of 
this town and its suburbs. A French news- 

per publishes an advertisement from a 

rooklyn Frenchman who seeks correspond- 
ence with a view to matrimony with a young 
person who would like to enter into the busi- 
ness of raising chickens by the incubator 
process.—New York Sun. 





Classified Advertisements. 


Advertisements under this head, two lines ormore 
without display, 25 cents a Vine Must be 
handed in one week in advance. 


WANTS. 
{j)*= the Persian Corn Cure. 
Go HOUSEKEEPING. Ads. 
Ge? HOUSEKEEPING. Ads. 
QUNBEAMS, FOR THE LITTLE FOLKS. 
A DS. VICK’S MAGAZINE, 200,000. 38 Times 
Building, N. Y. 
A™ VICK’S MAGAZINE, 200,000. 38 Times 
Building, N. Y. 
A™% VICK’S MAGAZINE, 200,000. 38 Times 
Building, N. Y. 


A™%. VICK’S NAGASINE, 200,000. 38 Times 
uilding, N. Y 


T= ST. NICHOLAS MAG MAGASING wants your 
attention, and deserves 1 it 


U SED Columbian 


stamps are bought 
by E. T. PARKER, Bethle ve ~ 


Bethlehem, Pa. 
SMA LL half-tone aan cuts. Send proofs and prices. 
DUPORT No. Elm 8t., Westfield, Mass. 


a 2 — man to solicit one Tr 
rinting. N.Y. N. U., 134 Leonard St. N. Y. 
ane features for new and advrs. 
HARPER ILLUSTRATING 8 Columbus 0. 
GENTS wanted. Samplesand terms free. Send 
6c. postage SWANK MFG. CO., Fremont, O. 
Ne borders for effective rt ty Sx 
E.L.SMITH, 180 Washington St AS. 
A PUBLISHER wishes to shes to buy for cash a fi:st 
class ne or newspaper. Address 
“ R.,” Box 569, New York. 
OBER and reliable all- sound printer and news- 
Bee man wants work. Country preferred. 
Box Storm Lake, Iowa. 
WANT 10,000 he pb ling tubes, inte long. 
reed d sample and . rice laid down here. 
ALL, Waterloo, Iowa. 
[AUSTRALIAN bai ballot signatures, ocean. 
engraved — Wye and at low p HAR- 
PER USTRATI G SYNDICATE, Gohenbus 0. 
— newspaper men to rmen to know the saving of 
time, Saber and money caused by the prep- 
conten ¢ of copy on the Remington Typewriter. 
oadway, New York. 
v ~ E want illustrated pamp tor gener or circular of 
readable matter for general merchandise 
business, for distribution h country. Ad- 
dress 8. L. & CO., care Printers’ 
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L fee purchase or lease for term of 
agricultural or trade paper in Cent- 

ral States. so whee offers! SAGRL ,»” Printers’ Ink. 


Ww ANTED— Position with paper by young man, 
experienced as manage’ 
and collector. Counts 
Address J.C. PRATT, 
W ANTED—Experienced st subscription and ad- 
vertising nang fora ee (Rep) of 
established re re veling 
expenses. Adi ress“ D. ‘i, r nters’ Ink. 


66 Sec TALK ABOUT BUSINESS!” 


Pntelair, N. J. 


66 QMALL TALK ABOUT BUSINESS” gsuides 
you to financial safety, Paper 40c.,cloth 
booklet tells Xbout tt and mailed 


7c. Our cate 
free. FREMO) T PUBLISHING CO., yrement, oO. 


Wy 4nTED—4 country intry weekl printing office 
of Gag kh ya preferably in — or 

New York, to trade for $5,000 worth of San Jose 
batiding lots, just cutside city limits and 1% 
miles from post-office. No California city has 
—_ ave POwTEn, than San Jose. Give particu- 
Pinna eare of R. Napier, Blue 


ANTED--etucsied gout gentleman, large expe- 
rience in newspaper work, daily and week- 
thorough in business and advertising de- 

ag et and ——- man- 


oued nalifications oe b; 
pers correspondents answered. Ad- 
ress A. "’. i Se Printers’ Ink. 
ont 


Ww" HAT can we do for you in Was' 
for advertisers 


and mo .. executed at } indewate prices. Inter- 
views secu 

pared, and business pape age with the somert 
ments. Save yourself a 
wri to AS CIATED. Ripe & IN Sepia 
PRESS. 918 F St., N. W., Washington, D 


C= newspaper man, who has coca made 
everything that he touched pay, wants to 
back to country newspaper work. Will take 
old on pure commission and buy an interest if 
mutually satisfactory. Advertiser is a printer. 
a fairly nage writer. Can do pep, Bee 5 
by country printing office. Town of a’ 10,000 
would suit. references. PAISLEY, 142 
Michigan Ave., Chicago, Ill. 


THINK I have the best dys dy oom 
pA A I know it will abeo ly remove any 
rouble, except cancer, in nine cases out 

rx ten. ~ag have not the capital to advertise it. 1 
want to interest capitalists who have dy 
or spe yy 1 want to first cure them and 
thus them to take an interest in my remedy. 
I am in dead earnest. Don’t write me unless ou 
4 2 = mean business. “B. 








cure in the 


bay you want an illustrated advertisement ; an 

effective, artistic catalogue cover ; a striki 
street car sand; a& co perees and characteristic | 
ter or bill h ite to me aboutit. I have one 
of the best pen ‘and ink artists in the country. I 
think of the advertising features—he thinks of 
the art. tween us sa work. Send - 
— ideas for enlargement—three ‘heads 

r than one. CHARLES AUSTIN BATES, 

Vanderbilt Bldg,, N. Y 


DVERTISING SOLICITORS, p. petatessend pub- 
lishers, for years Ideal Mi been 

the finest illustrated nae sheet on the 

market. The 1894 edition is no exception. nny 


all — meg | 

— We sell to but one party in a place. 
for ae copy and 2 Ag GR TAPFITH, 
axT! LL& Y CO., embossers, Holyoke, Mass. 


A® gery of 17 years in the business office 
of a weekly of world-wide reputation, 
with 150,000 circulati6n, ought to be worth some 
thing. Advertisers may now have the benefit of 
this experience at merely nominal cost. {f you 
will send me a printed slip of your ad I will re- 
turn it at once with such comments and criticism 
as will probably —— you to improve its ef- 
iveness. For my charges are reasona- 
ble, viz.: Nothing i the first ad; two dollars 
each for subsequent ads, if they do not exceed 
the space of a page of the er ade W 2 “eon 
five dollars each for larger ad HN, 
2115 West Norris St., Philadelphia, 


PRINTERS’ INK, 


hay Letter 3 — 
ih earn 


William 


M* ice per 
In ots not not less 


ae tow York 


ADDRESSES AND ADDRESSING. 
St NICHOLAS. 





N¢a for advertisers. A A co} ay Fe of St. Tay 
dress. — Rms) fore. THE NEWS, ve , Am 
Michigan. 


pEBsons who have facilities for b 
vertisers and consumers into contact 

lists of names and may 

in 4 in, under this head once for one dollar. 


order. 
La r- t.. cai rented. Valuable 


ad- 
meh 





ters a special: 
Dearborn 8t., 


doago, ii 
TO LET. 
Vices MAGAZINE. Space. 


VV ICK'S MAGAZINE. Space. 
Vices MAGAZINE. Space. 

Vice’s MAGAZINE. Space. 
ADVERTISING space in ST, NICHOLAS. 
G°eP HOUSEKEEPING. _ 


H. P. HUBBARD, Megr., 3 $3 "times Bldg., N. 


G°oD BS HOUSEKEEPING. Space. 
HUBBARD, Mer.,: 38 Times Bidg., N.Y. 


Tr? eg pe — in well glen No. 108 eaee 
Street ; 
electric fights subdi 
vided into several oe Hy 
For further GEO. P. 

ROWELL & 
PREMIUMS. 


V ick’s MAGAZINE one an attractive 
premium. 38 Times Balding, N. ¥. 


Vee ee Bi ry is an attractive 
mes Building, N.Y. 
Vrs ananeial (200,000) is an attractive 
premium. 38 Times Building, N. Y. 
ICK’S MAGAZINE (200,000) is an attractive 
premium. 38 Times Building, N.Y. 
Ov catalogue has the best premiums. HOME 
BOOK COMPANY, 142 Worth St., NewYork. 
EWING machines half price to blishers. 
Lists free. AM. MA’ ECO., cago, Il). 
= loworiees beaes oT sadilions best 
miums ; ; will exchange 
for aace. Box 1539. 50 Boston 
S'- pap ao celebrates his twenty-first birth. 
day - first edition of 
the November number is all so! 
PREMIUMS—Sewing mach machines are the best. 
Will increase your ciroulation. . FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 


> 


MISCELLANEOUS. 
S* NICHOLAS. 


[SE the Persian Corn Cure. 

Goon HOUSEKEEPING. Excellent. 
Goon HOUSEKEEPING, Excellent. 
GUNBEAMS, FOR THE LITTLE FOLKS, 





PRINTERS’ INK. 


\/ 1CK’S MAGAZINE A1 + 1—0—200,000, 
\ICK’S MAGAZINE Ai + 1 —0— 200,000. 
< 7ICK'S MAGAZINE Al + 1 —0—200,000. 
CK's MAGAZINE Ali —0— 200,000. 
‘7 AN BIBBER’S 


Printers’ Rollers. 


« END cabinet 
\ 12 miniature 
top, Pa. 


and 85c. and receive 
. G. FAIRFIELD, Wind 
> 
ADVERTISING NOVELTIES. 
7 pod of Boston may help you. 


& UNBEAMS, FOR THE LITTLE FOLKS. 
Oe! eee rates invariable in ST. NICH- 


“ he. MAGAZINE pays pays first-class novelty 
advertisers. None others taken. 

V 1CK’S MAGAZINE first-class 
advertisers. None others taken. 
V rome mas MAGAZINE first class 

\vertisers. None others taken. 
“cis MAGAZINE first-class 
advertisers. None others taken. 


& EWING machines will boom your circulation 
. so oe , = lars and eee. ces, FAVORITE 
jicago, Ill. 


novelty 
novelty 


novelty 


abash Ave., 


ie kinds, from the humble alarm to 
the stately “ Grandfather.” Special des 
made to order. H. D. PHELPS, Ansonia, Conn. 


) ETTER than typewritten ey 000 fac- 
> simile letters, size 5}<x8 ted in your 
,» on oa paper: $35. 


LANDON PTG. , eae ee 


‘OR the invi announcements 
I: of Aaverthing suming au to benefit 
reader as well as advertiser, will be in- 
serted under this | head once : 4 one dollar. 


ELECTROTYPES. 
A SHORT cut to trade. Dodd’s. Boston. 


V cK’s MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


7ICK’S MAGAZINE, N.Y. Has all sorts of 
V fioral electrotypes. 


Vicks MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


b fag 3A rd 5. Y. Has all sorts of 


AFTER you are oe received prices from every 
one else write me. “telling just what you de- 
are, and see how mach a } oe save you. 
T. KEYSER, 15 Beekman 8S! 
1 manufacturers’ pric ~ zs ta metal. 
Our t_ metal the best on the 
market facilities ; Ad work. WM. 
pine CO., New . New Haven, Conn. 


50 and get ‘our best half-tone portent. 

ay kinds o outs ciees ae eee ng. 

Write us your wants CAI ~~ PHOTO EN- 
GRAVING CO., 185 Medison Madison St., C! hicago. 


TiWwe'diopl can be spoiled b: Le poor 
We display ads so the ne | e eye, 
% lectros. Y Sdress JOHN: 


e! 
STON, Printers’ Ink Press, 10 Spruce Se, x Y. 


7OU may —_ nen A your own ads, but one thing 
= e your own cuts. 
i 150 for’ best half- an cut; 
like that and work the best. CHICAGO P 
ENGRAVING CO., 185 Madison St, Chicago 


CBLOTTES is preferred by apts be- 
cause it is 10 ber cent cheaper than other 
etal base oe! it ieee ht for aang 

cut. 
ial cut - <3 


manufactured 
Baltimore, Md., U. SA 


rinter. 


pur 

Ww 

and cellu 

i: F. W. DORMAN CO 
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SPECIAL WRITING. 


ON’T be otete of my “. my “ed. +e It’s all 
right. Hel clpe advertise- 
ments. G. T. HAMMOND, Newport, R. 1. 
————<~or—_—_—_—_ 
FOR SALE. 


ADVERTISING space in ST. MICHOLAS. ° 
Bpebcis"uincnaes special 06S te 
$3. 50 rely 1 INCH. 5 8 WORK. Athens, Gas 


AILING ne Chicago pri pinters, binders, lith 
M hers. Send y circulars.’ BEX 
Co., ‘se Irving Ave. Chicago. 


BE be Democratic county s ry seat paper in South- 
Wisconsin f half cash WN. 
NEWSPAPER BROKE! KERS’ AG’ *Y, Dodgeville, wis: 


ANDSOME illustrations and initials for mag 
— bn mages and ae gs 


Bayt ILLUSTRA TING CO, Newark. 


For SALE—One-fourth or « rye "interest 
a morning newspaper in a live, progressive 
town. Only morning daily. Owns Associated 
ranchise, and is making money. A —_ 

tks address for good kp man. For 
add A. B.C., O. Box 34, ies, 


. ae MAKING trade paper for sale at a 
sacrifice. Will pay for iteelf in one year. 
be of its clase in large section. Must be 
A good man with little money can get a 
in. For full particulars, sample Sopy, 

., address TRADE PAPER, care Prin 


Onl 
sold. 


rare 
terms, e 
ers’ Ink. 
eS 
ADVERTISING AGENCIES. 
pe? is right. 


pe of Boston. 

PoP”: of course. 

A take ads for VICK’S. 

A LL take ads for VICK’S. 

A UE take ads for VICK’S. 

A LL take ads for VICK’S. 

AL indorse st. NICHOLAS 

GUNBEAMS, FOR THE LITTLE FOLKS. 
A GENCIES know GOOD HOUSEKEEPING 
A GENciEs know GOOD HOUSEKEEPING. 


GPs 8. KRANTZ,s 


special ad “tg d ent for 
Y. dailies. ioe W. 14tt es 


14th St., 
YEARS’ experience in 1 in newspaper advertis- 
2 ing. GEO. W. PLACE, 52 peep | % 
10 LEADING dailies, circ. ; $9 ra 
FLETCHER ADV. AGENCY. Glevdand, r 5: 
Tk INTER-STATE ADVERTISING AGENCY, 
on City, Mo., offers general advertisers 
able terms for Western 


pa ode We prove our work. If you wish 
enter this field, write to us. 


¥ you wish to advertise an 
any time, write to the GEO. 
ADVERTISING CO., 10 , 10 Spruce St., New York. 


ICKS’ New er or Advertising Agency, 
H WILLA HiCKS, proprietor, 
tse po St., New York. 


HARLES H. FULLER’S NEWSPAPER ADV. 

/ AGENCY, 112-114 Dearborn St., Chic: , ill., 
Temple Court, New York. Established 1880.’ Es- 
timates cheerfully furnished. 


hing anywhere 
P ROWELL 
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NEWSPAPER INSURANCE. 
NSURE present and future business by using 
NST. NICHOLAS. 
BILLPOSTING AND DISTRIBUTIN€. 
vy Es 200,000 beats billposting, coz it’s per- 
manent. 


res 200,000 beats billposting, coz it’s per- 
manent. 
ys 200,000 beats billposting, coz it’s per- 
manent. 
Lge 4 — beats billposting, coz it’s per- 
cmanianal oe eon, Me distributor. 


H. 
] « 1531 Franklin Ave., St 


ARL C. MINER “circularizes Rennselaer Co. 
Write to him about it. Hoosick Falls, N.Y. 


AD VERTISING MEDIA, 


pegman ¢ Comm Cure. Samples free. Send ad- 
COHN, 332 W 332 W. 5ist St., N.Y. 

DvBRrisg GUIDE. ™ Mailed on receipt of 
STANLEY DAY, New Market, N. J. 

bac. th DEALER’S MaGasins. Send 

for adv. rates and copy. 78 Reade St., N. Y. 

COVER the “ry: of Indiana. 13 uetine ot 
lies. FRANK 8S. GRAY, 12 Tribune Bidg., N.Y 

rue rrr AND JEWELER, 96 Maiden 

A peculiarly good medium for 





_o advertisers. 


rson advertising in PRINTERS’ INK 
Pi e amount of $10 is entitled to receive 
the sear for one year. 


OMINION News; paper List (60 week 

I Sworn circulation 32.28. CA ADA Raby 

PRINT CO., Hamilton, Ont. — 

3! LEADING dailies in 35 c = 35 cities. One inch one 
month in all for $120. Send for list. O. L. 

MOSES, 132 Nassau St., N.Y. »N. 


Be soa: 5,000 agents aoa and mail bu 
monthly ; 5c.a line. Are youinit! A 
ICAN ome, JOURNAL, Easton, Pa. 


A® tt me og Only 10 cents per line ; cireu- 
medium on earth. CRIPE’S 
COMMERCIAL REPORTER, Marion, Ind. 


DVTS. placed in each of 140 local weeklies ; 
Tbe. a line a week. Only one electrotype 
needed. UNION CO., 15 Vandewater St., N. 


E INDEPENDENT. Own your own news- 
ee Send for estimates to PICTORIAL 
WE IES CO., 18 & 2 Rose St.. New York City. 


ys METROPOLITAN A? AND RURAL HOME, 
N.Y., an —— and family journal, is: 
sues over 500, monthly. | It pays advertisers. 


4 es 7 HEARTHSTONE, 285 Broadway, N. Y. 
La id-in-advance circulation of any 
similar monthly in the United States. Send for 
rates and sample copy 
DVERTISI NG in newspapers of “known cir- 
culation” means “ BUSINESS” For partic 
an address A. FRANK RICHARDSON, Tribune 
prs on ace Y. Chamber of Commerce, Chicago. 


Ary 


- tm 517 Temple 
Court New York City. C. E. ELLIS, Manager. 


Pa ATERNITY PAPERS—1 am special agent for 
all the official and leading papers of the va- 
ious fraternal orders. One inch, one time, in 
is A b ed best pa diab iss . Rates fur- 
nished ic, Royal A 
num, A. °0. , Knights of Pythias andall oth. 
~ of this 3 cs Send for list and rate c: GEO. 
8. KRANTZ, Special Agent, 102 W. 14th St., N. Y. 


Resvse the Democratic. party has gone mad 
why new enterprises 

should not started. "in truth, it seems to us 
that the oe isa good time to start weekly 
papers if you are wise enough to look up our 

lan. We furnish over ences a few 

ocals. We send you each week 1,000 half-printed 
16 , illustrated, at pio the cost of the 
r 7 ce to W. P. WHEELER, 18 & 


PRINTERS’ INK. 


BOOKS. 
DES SIGNALS, a manual of practical 
ints for general advertisers. , by 
mail, 50 cents. Address PRINTERS’ INK, 10 
Spruce St., New York. 


DV eng iy ti 








SUPPLIES. 
V 1CK’S MAGAZINE supplies customers. 
yrs MAGAZINE supplies customers. 
yes MAGAZINE supplies customers. 
Vicks MAGAZINE supplies customers. 


’ AN BIBBER’S 
Printers’ Rollers. 
BRUCE & COOK, 19 


rm for etching. 


Water St., New York. ork. 
I Ng YF su upplies bi business when noth 
‘try ST. NICHOLAS. 
’ ro = cree is painted printed with 
10 Spr e W. D. WILSON PRINTING = 
co., Lt td, 1 _ St., New York. Special prices 
to cash buy: 


ink manufact- 


nacho by re 8 reproduced and addresses 
/ inserted — per Experts can scarcel 
= it from uine typew: iting. G. P. VAN 
E, Maso’ e Temple, Chicago. 
pam DeALans— M. Plummer & 
Beekman St., N. Y., sell every kind of paper 
used by ee ‘and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


jy Lacrnoryrs CABINETS. Advertisers use 
4 snows to store cuts. ~~, ht and ban 
pros .. Various sizes. lists su; 


WELLS, 157 Willinns St St., New Yo 
ILLUSTRATORS AND ILLUSTRATIONS. 
S'- NICHOLAS, 





ODD illustrates ads. 
good advertising. 


SoD? TYPE talks inGOOD HOUSEKEEPING. 
rated ads show excellent. 


GOLD TYPE: talks in GOOI a GOOD HOUSEKEEPING. 
i 


His methods illustrate 
Boston. 





Ww oer semnavii ._ Best work only. H. 
SENIOR & CO., 10 Spruce St., N. Y. 


RAWINGS and designs for advertising and 
illustrations. EK. LUTZ, 229 E. 14th St., N.Y. 
| F 
e 


‘ou want an illustrated advertisement ; = 
yo artistic cunasoune ¢ cover; a 

street c ; a correct an teristic let 
—? or bill head, write to me about it. [ haveone 
the best pen ‘and ink artists in the coun’ I 
think of the advertising features—he thin 8 of 
the art. Between us we do good work. Send me 
= ans for enl 


han one. nx A 
Vanderbilt emer 


ment — three heads 
ES AUSTIN BATES. 


Mt oe separ at, being an artist, | 
ought to notify the publte that I illustrate 

ideas and advertisements. I furnish pictorial 

work of every character, includi 

cartoons. “ You 

the pictures.” M. 


b he editor of of the Bs 

peat, got up for Nelson Ches- 
man ae Co. ought to on me all the Mey a can 
do CuHIcaGo, May 29. 


lit He volume Raa sent me is 
Sim Th and shows great nality. It 
orlainly excels any anything of the iin leversaw. 


pr JAM ScoTT. 
Address al oaders = HANNERTY, No. 
1127 Pine St., St. Louis, 

Note—Copy of “ Ad Suggester ” sent free on 
application. 





PRINTERS’ INK. 


STREET CAR ADVERTISING. 
por goes. 


JHODD beats the trolley. Boston. 

J OHBOOn'S Semeay are aiover Westen. 

e 

4 J. JOHNSON, 21 Broadway, New York City. 
she 


\y BITE FERREE, First National Bank 
Bidg., by Sy NJ. 


“OR. Street_ Car pevertsing: overzahere 
I’ Gro. W- LEWIS OO., Girard Bidg., Phil’a, Pa 


inducements “for adv advertising on the bm 
ated railways mae Dew Sane: York, oe 

treet cars eve Sriginal 
sh tches free. COHN BROS., N BROS. Temple Court, 


¥ you want an illustrated advertisement ; an 
effective, artistic catalogue cover ; a striking 
characteristic let- 


stré ‘et ear card ; a correct and 
ter or bill head, write to me aboutit. I have one 
of the best pen and ink artists in the country. I 
think of the advertising features—he thinks of 
heart. Between uswe . 
ir ideas for enla 
be -tter than one. 
anderbilt Bldg., N. ¥ 


R'. 


AUSTIN BATES, 





4 DVERTISEMENT CONSTRUCTORS. 


D=- 


Dp )DD’S ads hit. 


.T. NICHOLAS. 
S 


J ED SCARBORO, 154 So. 5th St., Brooklyn. 
e 


D' )DD makes ads right and places them right. 


A DS that are read. CHAS. A. WOOLFOLK, 446 
West Main St., Louisville, Ky. 


,ICK’S MAGAZINE’S own — will make 
special designs for advertisers 
= IC 


2 F MAGAZINE'S own ortiss will make 
ial designs for advertisers. 

a Rip ——y +4 own ae will make 

special designs for advertisers. 

yea ICK 


~*~ Rp yy own artist will make 
designs for advertisers. 

66 poo. of Ideas for Advertisers.” 50 illus- 

trations. 70 styles of ready-made ads. 

Table = : caee. ee a valuable su; “¥ 


tions. 100 pages. postpaid. 
MALLETT. publisher, 78 Read Reade’ St., pay 


I VE written a great deal of advertising. Most 

of it is good—some of it isn’t. I’m ing to 
co-operate with you on the aol ved “ satisfaction 
or no dicker.” I get g r good work ; 
don’t want pay for =< ctheriind. If you'd like 
to stir me up AMS, the ad man, P. O 
Box 339, Chicago. 


L a books that say more than the ad and 
less than the jogue—correspondence 
openers I write’ them, illustrate and print them. 
, and results have proved 


’. BRETT, 26: 


ane men haven’t time t time to write ads. Some 
 haven’t the inclination. Some haven’t the 


ads for as eng = $1. 
rice. Writi jects costs more. 
ERT M. MOS. BOX 283, Bi 283, Brooklyn, N. Y. 


I WILL write 13 ads (a 3 | (a 3 months’ service of 
weekly ) for any retail business, and 
supply as outline cut for each ad, for $20. is 
applies only to the lar retail lines, and [ re- 
serve the right to decline any order. Send par- 
ticulars of aay — of old ads and su 
ge me f= y to make. CHARL .8 
ES, wxeacrbilt Bldg., New York. 
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E have turned out more ads and better o: 
other house in the business. wh. 
JOHN: r Printers’ Ink Press, 10 
Soaetk. St., 4 York. * 


QCRATCHING away this week on oratite 
matter for a publisher, expert acco: 

dyer, bookseller, nerve tonic.oe.. wholesale drug: 
gist, goods house, 
enclessle jobber. Wonder what's next. What 
do you handle! Could you do more business if 
it was drawn to you! Let me pate to Goaw & it. 
My booklet for 2c. stomp. JED SCARBORO, 154 
So. ae St., ng % 


Cs NTS assure me that A ads help trade 
/ They ought to, because I aim to talk busi- 
ness, tell the note ny ge and hit the nail 
on the head. The write both 
retail and gene ad is, primers, circulars, ca 
logues, t car ad 

cords. 


do. WOLSTAN DIXEY.' 86 World Bi Bidg., N 


Le ‘ou want an illustrated ec an 
— artistic catalogue cover; a 2 striking 
a correct and chara 1 
= - bill head, ware to me about it. * have = 
of the n and ink artists in the country. 
think of the Padvertising features—he thinks of 
the art. Between us we do good w: y aaayl Send —— 
our ideas for enlargement — three 


eads 
tter than one. CHARLES AUSTIN BATES, 
Vanderbilt Bidg., N. Y. 


yp a I write private letters of criticism 
pls mi ice on advert: asin. a — +4 
ing is not paying as well as it possi! mig! 
Sometimes the advertiser is not quite satisfied 
and would like an honest, candid opinion on what 
he is dome and wagueeticns for the pee pm of 
his wor zees- 
tions a worth hundreds. ‘of dollars. “Some. 
times it is oe worth $10. I cannot imagine 
a case where they would be worth less t 
— If you will send me a - AS = 
your case, your idea of it, the questions 
would like to have decided, and a ten dollar 
I will send you such a let etter insult me as you 
would your law “aa dyed or your doctor. The only 
difference is t' generally you go os es 
—— a loss ; you come to me to sec op. 
tive I endeavor to make this t ten dol- 
lars the. most profitable investment you have 
this year. If you do gt t the information 
you want from the first r you will be at lib- 
erty to write to me n't il ‘ou have receiv 
three letters in “4 ” 7 AUSTIN BATEs, 
Vanderbilt Bidg., 


NEWSPAPERS 
and PERIODICALS. 


Advertisements under er this head, two lines or oi 
without display, 25 — a line With dis- 
‘aced type price is 
Must be handed 
in one week in advance. 


ARKANSAS. 
] ELENA WORLD covers East Arkansas like a 
iT blanket. _ Address WORLD, Helena, Ark. | 


CALIFORNIA. 


oS ANGELES TIMES leads in Southern Ca), 
4 fornia. Sworn circulation 14,000 daily. 


CONNECTICUR 


weeny TIMES: Hartford, com 


THE DAILY UNION. 
BRIDGEPORT, CONN. 
EIGHT PAGES. ONE CENT. 
Circulation, 7,200. 
Best advertisers use it—they know its value. 
N. Y. Office, 620 Vanderbilt Building. 
O. L. Moses, Manager. 


























MORNING. 
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4 DAY is the only daily that Sereughiy 
covers New London and surrounding towns. 


PRINTERS’ INK. 


MASSACHUSETTS. 





THE HARTFORD TIMES. 
WituiE O. BurR, Publisher. 

RvFvs H. JACKSON, Bus. Manager. 
Daily— 12,500 circulation. 


The great advertising medium for reaching the 
Nutmeg State. 
Weekly—7,000 circulation. 
Perry LUKENS, JR., New York Representative, 
73 Tribune Building. 
THE TWO HERALDS. 


WATERBURY SUNDAY HERALD. 
BRIDGEPORT SUNDAY HERALD. 


Every nook and corner a ee Bre em ogee > 
covered by. — By special 
expresses these two papers ot delivered Baw d 
morning all oar Connecticut. Special editions 
are sent into Hartford, New Haven, Meriden, 
Danbury and Ansonia. 





WORDS, 6t., 50 cts.; $1.50forimo. ENTER 
4() “fause, Brockton: tiaes. Circulation 7,00, 
EW 7 neoas (Mass.) JouRNAL. Daily aver- 
nants over 4,000. Remember us _—— placing 


DAILY GLOBE, = 


FALL RIVER. EVENING 
Circulation, 6,500 Copies Daily. 


LARGER THAN THE COMBINED ISSUR 
OF ANY OTHER TWO LOCAL PAPERS. 


Best Advertising Medium in Fall River. 
Advertising Rates furnished upon application. 


W. F. KENNEDY, Managing Editor. 
WM. H. HANSCOM, Business Manager. 


MISSOURI. 








ISSUED 








H*8o: EROLD 
850. Circulati 





80,000. 150,000 Readers. 


DISTRICT OF COLUMBIA. 


A! LERT advertisers advertise in KATE FIELD'S 
WASHINGTON, Washington, 


GEORGIA. 


se ENTERPRISE, Smithville, Ga. Official 
organ of Lee County. All home print. 


KENTUCKY. 


ENTUCKY STOCK FARM one, the 
trotting horse breeders’ Journ: 


MAINE. 
BANGOR COMMERCIAL. 
J. P. Bass & © 30. F 0., Publishe: rs, Bangor, Me. 























Daily average, nearly 5,000 copies. 
Weekly average, ov over er 16,000 copies. 


PERRY LUKENS, JR., New York Representative, 
73 Tribune Building. 


DES eae St. touts, Mo. Mo. Es. 
38,000. Brings resul' 





4 Ne ~ HOME CIRCLE, St. Louis, Mo sie i best 

advertising medium in the West. 75,000 
copies each month. 50c. per agate line. Estab 
lished in 1880. 





NEVADA. 


mpue WEEKLY COURIER, Genoa. Six pages 
All home print. Leads in Nevada. 








NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CIiTY’S 
FAVORITE FAMILY PAPER. 
Circulation, - = = = (5, 

Advertisers find IT PAYS! 


NEW YORK. 


eh NICHOLAS. 














T= trial lines 25c. in Watertown (N. Y ) 
HERALD—30,000 readers. 


TCK’S 200,000. 
Vii a Bo 194,519. Fact. 








MICHIGAN. 


G RAND RAPIDS DEMOCRAT, the leadin; 
¥ perin Michigan, outside Detroit. 13. "000 dally, 


40. 000 is ahh, ED CIRCULATION for 


and proo al a Line. Sample copies 


f of a free. 
“ONCE A MONTH DETROIT, MICH. 


MINNESOTA. 


\ \ INNEAPOLIS TIDENDE has the la 
of any Nor 
in Minnesota. 


The Housekeeper, 
Pays Advertisers. 2: 


_ to-day, 75,000. 
he most prosperous city in the country. 


THE NEWS TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 


Published every ‘day in t in the year. It is the 
leading and gg circulated newspaper at the 
head of the lakes. 


PERRY LUKENS, JR., Eastern .Pe resentative. 
73 Tribune Building, N. Y. City. 











gest cir- 
paper 





egian-. 





Min spapelia, 
Min 


on 
A a 


_— 





Vix 
et. of Tite 184,519. Fact. 
ICKS 200,000. 
of Rocke, 184,519. Fact. 
Vrs 


of Rockies, 184,519. Fact. 


OR any good business it will to _ THE 
F CHRISTIAN ADVocATE, New York Cit 


Tea LADIES’ WORLD has had a vr average 
rome gogp June, inclusive) of 
‘50 copies per issue. No sample copies, but 
a ce ~ a = for ‘in edvance. Circulat 
will be still for last half of ’9. 
ae an estimate. 8. H. MOO 
or 


M. L Lor pore way) ed portedteals, THE PEO- 














a co 


RE & CO., 
New 





ine, less s time and apace iecounte. For 8 sample 
copees furthe Hy address F. 
PTON, publisher, 106 & 108 Reade St., N. Y. 








ADVERTISING IN 


TEXAS SIFTINGS : 


a PAYS 
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OKLAHOMA. 








leading 
my op, Se, Th JOURNAL. 


A COMPARISON» 


Di 1898 the New York EVENING 
POST contained 25 per cent more cash 
advertisin; other evening 
paper in New York, a visible concession 
to its superior value as an advertising 
medium. 


“ It is said that there is no better purc 
ing class than the readers of religious pub- 
lic eo. They are intelligent, industrious 
and gene free from extravagance or 
i ”— Printers’ 

THE SILVER Cross, the only Official Organ 
of the King’s rs, reaches this class. 
Have you seen it Send for sam: le and 

ates. 158 W. 28d St., New York. 


REDUCED To 10c. 


GODEYS 


BIG INCREASE OF CIRCULATION, 
Present Rates, 75c. per line. 
Send for rate card giving discounts. 
THE GODEY COMPANY, NEW YORK. 


NS EWBURGH, N. Y. 
wspaper,daily and 

















7: GUTHRIE DAILY LEADER, the heading 

in the Territory, accepts ad- 

vertising w:' e distinct and positive guar- 

antee that it has double the paid circulatien ¥ 

any we published in Oklahoma. F. B. 
Lucas, A: ag 





PENNSYLVANIA. 


a ete Ca) BS pomp ty oa me largest 


DESIRABLE - READERS and a a circula- 
jin are what advertisers receive in the 
30,000 see to-lo, intelligent 
paar ne the Tres with their supper every 
Gay. W. WALLACE & SPROUL. , Chester, Pa, 
D42%, INTELLIGENCER—est. 1886. 
bee INTELLIGENC ER—est. 1804. 


Penn: 
Have always been exclusively home print pa- 
Kors’ "Best with larese circulation than any ane 
ediums for advertising in Bucks 











WASHINGTON. 


QEATILE TELEGRAPH 
y 








QEA TTLE TELEGRAPH, the ponding 
\. Democratic daily north of San Franciszo 





LI F has moved to its 


own building at 
19 and 21 West 31st St. This 
building is said to be one of 
the finest specimens of archi- 
tecture in the city of New York. 
HICKORY BICYCLES 


civen away FREE ey tHe 


Dally Press & Knickerbocker 


SUNDAY PRESS. 


ALBANY'S BEST AND MOST 
POPULAR NEWSPAPERS. 





NEARLY 
FIFTEEN HUNDRED NEW SUBSCRIBERS 


GAINED IN FOUR WEEKS. 


READ THE PRESS for particulars. 
Books Open to Advertisers! 


OHIO. 


N (S U ogy ey FARMER for Southeastern Onio. 
inch this year. Zanesville, Ohio. 

] yAYTON  aOmNING TIMES and EVENING 
NEWS are clean, reliable, family ae 

Y ide mag! Marne daily, 5, 

weekly. Leading newspape' — fling 

Ts AMERICAN FARMER AND FARM NEWS 
is guaranteed by ary J Newspaper Di- 

rectory and the 


ve 
circulation of any monthly in the State of O io, 
and the second cire 

















WISCONSIN. 


5 55 COPIES ave: for the six mos. 
b) in 18%. EXC IOR, Milwaukee. 
ACINE EVENING TIMES, Racine, Wis. Cire’n 
under oath exc’ds 2,400 paid copies each issue. 
7 ot Fa yf Racine, Wis. 
irculation of any English paper 
in Wisconsi 


Be om STATE GROCER, Milwaukee, reaches 
1 grocers and general storekeepers weekly 














{7 ISCONSIN —In its issue of September 5th 
PRINTERS’ INK wil] publish an article on 

the subject: “‘ What povsts shall an advertiser 
use to reach the people of Wisconsin!” 
butions are invi from 
themselves competent to prepare 
cle. If use is made of any article sent in, in re- 
sponse to this invitation, due credit will i 
given, A.1 our correspondent will be entitled to 
a year’s subscription to PRINTERS’ INK in pay- 
ment for service rendered. 





WYOMING. 


W *omike— m its issue of September 5th 
PRINTERS’ INK will publish an article on 
at rs shall an advertiser 





tl 

butions are invite 
themselves competent to prepare such an arti- 
cle. If use is made of any article sent in, in re- 
sponse to this invitation, due credit will be 
a and our correspondent will be entitled 
ss subscription to ieieeemannad INK in pay- 
ment for service rende 


SO. & CEN. AMERICA. 


LEADING So. American pa 
PANAMA STAR & HERA 


ANDREAS ®& CO., 52 Broad St., N. Y. 


CANADA. 


ug -— --f OF CANADA—In its issue of Sep- 
mber 12th epg 4 — — ae = 
pers shall a 
+. of y the Domin- 
ions are invit 

from Tag who deem aa competent 

such an article. If use is made of any 

hele sent in, in response to this invitation, due 

credit will be given, and our correspondent will 

be entitled to a year’s subscription to PRINTERS’ 
Ink in payment for service rende 








L 











SAVE 
1400 
LETTERS, 
1400 
ELECTROS, 
1400 
CHECKS, 
2800 
STAMPS, 





PRINTERS’ INK. 


FALL PLANNING. 


Before you begin, do some planning. 
Plan what you are going to spend, and 
where. Don’t forget the West. 


Every now and then we meet an ad- 
vertiser who has just tried the field out 
here for the first time. His gentle state 
of surprise is pleasant. It shows us that 
we knew more than he did. 


Of the East and the West for the 
general advertiser, ceterzs parzbus, the 
West is the best. 


Allexperienced advertisers know this. 


It is a fact that would admit of con- 
siderable unnecessary explanation, but 
corroboration is easier and more time 
saving. 

The 1400 high-grade papers of the 
C. N. U. reach nearly five million read- 
ers of the country papers, who can be 
reached economically in xo other way. 


The summer discount may still be 
had upon September and October ad- 
vertising. 

Catalogue gives further particulars. 
Special estimates free. 


CHICAGO NEWSPAPER UNION, 


87 TO 93 SOUTH JEFFERSON ST., 
CHICAGO. 


New York: 10 Spruce Street. 
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The Deadly Parallel, 


(Large Oecenion 0 ey th Pason Largest Circulation ofany A.M. 
ai reas eee oer e f — pox published in Tiptonor J.M. 


>THE UNION DISPATCH.< pe ies i 


— ae 
TiPTON AND KOKOMO 


A. M. LEGG 6 GO. Pablishers THE UNION DISPATCH, 
Tipton and Kokomo. 
A. M. Lecce & Co,, Pub’s. 








Tipton, Ind., Aug. 9, 1894. 
Mr. Wm. Johnston : 

DEAR SiR—The traveling man rep- 
resenting the house from which we had 
been getting our ink tried to make us 
believe that your ink was entirely 
worthless ; that we could not use it 
at all—but after trial it affords us 
pleasure to say that your ink is better 
than that for which we have been pay- 
ing twice as much, While you hold it 
up to its present standard you can 
count on us for regular customers. 

Respectfully yours, 
THE UNION DISPATCH. 








JOB INKS—Four 4%-pound cans, any color (with five 
exceptions), for One Dollar; with no exceptions 
for Two Dollars. 


COPYING INKS—Any color, 14-pound cans, for Twenty- 
five Cents. 


POSTER INKS—Any color, 5-pound cans, for One 
Dollar. ; 


NEWS INK—Four Cents a Pound in 500-pound barrels. 


THESE ARE THE BEST INKS EVER MADE; BUT TO GET THEM, 
AT THESE PRICES, THE CASH HAS TO COME IN ADVANCE. 


aooness WM. JOHNSTON, Manager Printers’ Ink Press, 
10 Spruce Street, New York. 
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GEO. P. ROWELL & CO., 
Eprrors anD $ AND PUBLISHERS. 


ol, Mies! ein gear Hite conte Soy 
Two Dollars ay —y 4 Cent & CO} 
PY; 


amc 


fy weg 
for 


ams t 
r the benefit of their 
in special terms 


Being printed from oe, B it is alwa; 
Py ta By ired 
cop ‘or or a larger num ive do! 
lars a hundred. 

wa ees cept special ogeignmens nt, PRINTERS’ 
InK does not pie contributions from persons 
= expect the return of unused manuscript or 

to be paid for their contributions. 

> If any person who has not paid for it is 
receiving Sa gg ag Ink, it ~1 —- some ye 


has subscribed in on 


his nam 
stopped at the expiration of ¢ of the time 
No. 10 Spruce Street. 


Orrices: 
CIRCULATION. 


Average for last 13 weeks, - 


18,200 copies 
st issue, - 0,800 


20, 








NEW YORK, SEPT. 5, 1804. 








THE longest head, the longest ex- 
perience and the longest staying power 
knocks the advertising persimmon. 


Lonc, windy advertisements, like 
three-volume novels, have gone out of 
fashion, because no one cares to read 
them. 


THE purchasing class of people are 
generally pretty busy and busy people 
haven’t time to read long advertise- 
ments. 


WHEN a merchant begins to pur- 
chase advertising space he soon finds 
himself in need of additional space in 
his store. 


Ir is said that in the office of the 
New York 7Zelegram the Herald is 
invariably referred to as ‘‘ our morn- 
ing edition.” 


IF the art of advertising is only in 
its infarfty, it must be a rather ‘preco- 
cious infant, in view of what it has 
accomplished, 


A CLOTHIER who does not advertise 
usually carries a large stock of pants 
which will not bag at the knees for 
quite a long time. 


THE advertiser who curtails his 
advertising expenditure too much in 
dull times is likely to find the dullness 
has come to stay. 


PRINTERS’ INK. 


THE list of Afro-American papers 
printed in a recent issue of PRINTERS’ 
INK ought to be excellent media for 
advertising razors. 


THE advertisements of many rail- 
roads, insurance companies and bank- 


sub- ing institutions read as though they 
on had been ground off by machine. 


Ir Mr. Alfred B. Scott, of the firn 
of Scott & Bowne, should be the next 
mayor of New York, one advertiser 
will have secured a good position. 


IN: every issue of the San Diego 
(Cal.) Union a quotation from PRINt- 
ERS’ INK, with proper credit attached, 
is printed on the margin of the outside 
page. 


IT is perhaps not going too far to 
assert that nine-tenths of the worthless 
mediums owe their existence to inex- 
perienced advertisers who place their 
own business. 


WHEN the news and editorial mat- 
ter is in close juxtaposition to the 
advertisements it is more likely to be 
seen by the advertising man who 
glances through the paper. 


IT is surprising that crockery is not 
advertised more extensively than it is. 
If any potter thinks he manufactures 
better goods than any one else, he 
should let the public know about it. 


THERE is no reason why a news-. 
paper which publishes its ‘* high water 
mark” circulation should object to 
giving advertisers a little information 
in regard to its circulation at low water 
mark, 


BECAUSE limited space precludes 
PRINTERS’ INK from giving publicity 
in its columns to the many nice things 
said of it by other journals, it does not 
indicate that the compliments are not 
thoroughly appreciated. 


By the time a poet or novelist has 
acquired sufficient reputation to enable 
him to secure good prices for the prod- 
uct of his pen, his powers are gen- 
erally on the wane. This is not the 
case, however, with the ‘‘ ad” writer, 
for by advertising he makes himself 
known long before he has lost the 
ability to do good work. 





PRINTERS’ INK. 


Ir the suffrage is ever granted ¢o the 
weaker sex, a big bargain sale an- 
nouncement in the papers on election 
day will be a blessed boon to any can- 
didate who doesn’t happen to be popu- 
lar with the female voters. 


As FOUR-FIFTHS of the advertise- 
1ents which appear in the papers are 
intended to appeal to the opposite sex, 
a professional ad writer should havea 
orough knowledge of what is pieas- 
and what is displeasing to the 
yvomen folks, 


AS MANY people do not care to ask 

r anything the name of which they 

e uncertain how to pronounce, adver- 
isers of articles possessing foreign- 
sounding names should indicate in 

eir advertisements how the name of 
the article is pronounced. 


Ir is scarcely likely that a publisher 
would keep the circulation of his medi- 
um a secret if he had any idea that ad- 
vertisers underestimated it. Hence 
the refusal of a publisher to render a 
statement indicates that his paper pos- 
sesses a smaller circulation than it is 
credited with having. 

tor —_—_——_ 
ITS PRINCIPAL BUSINESS. 

The Wheel has the largest general circula- 
tion among cycle riders.— The Wheel. 

Almost every wheel is good at going 
round, 


WHAT DOES IT MEAN? 
E. & W. ** Oconee”’ E. & W. 
In folded collars. 
E. & W. “Nauvoo” £. & W.—Ads. 
—New York Sun. 














As Mr. =—_ . De Long, advertising 
manager of the Mayflower, considers it re- 
quires “ sand”’ to sign an advertising contract 
in hard times, he is sending advertisers en- 
velopes containing small quantities of that 
article. 


Inthe interests of its subscribers and news 
paper publishers generally the Chestertown 
(Md.) Reform deems it te be its duty to 
make public the fact that the Elkhart Carriage 
and Harness Manufacturing Company, of 
‘Ikhart, Ind., refused to sell a $60 buggy to 
the editorial we of that journal for $18.19 
cash and $18.19 worth of advertising. 


WOULD BE QUICKLY ANSWERED. 


A Georgia correspondent of Printers’ INK 
proposes that the following questions be an- 
nexed to the public school examinations : 

1. Who makes ‘* $3.00 shoes?” 

2. What do “children cry for?” 

3. What is “absolutely pure ?”’ 

4. What do “ Millions now use ?”’ 
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ADVERTISE RIGHT ALONG. 
When trade is flush, and with a rush 
Large orders to you come, 
* You'll find it wise to advertise,” 
And keep things on the ** hum.” 


When trade is poor don’t close the door; 
The rule is still the same: 

“You'll find it wise to. advertise,” 
And thereby win fresh fame. 


Indeed ’tis true whate’er you do, 
This is the safest plan, 
“You'll find it wise to advertise,” 
For then you lead the van. 
—Henry Morrill Warren, 
tinipenmaiginaiinan nad 
YOU MIGHT TRY. 
New York Ciry, Aug. 28, 1894. 
Editor of Printers’ Ink : 

If I lost my head or temper, do you think I 
could recover it through the medium of the 
want columns of the Whirdd ? 

H. Frank WINCHESTER, 


YELLOW METAL GENTS. 
New York, Aug. 24, 1894. 
Editor of Printers’ Ink: 
This gem is from the Wanamaker store ad- 
vertisement of August 24th, in the Philadel- 
phia 7imes: 





FINE GOLD GENTS’ LINKS. 





Oh, shades of Powers! Oh, wow! 


R, W. JENNINGS, 


nS od 
TRY A TURKISH TOWEL, 
“ Tue BALTIMORE TELEGRAM.” 
James Young, Publisher. t 
Battimorg, Aug. 23, 1894. 
Editor of Printers’ Ink: 

In Printers’ Ink you say, “If you havea 
question to ask write to us.’’ We avail our- 
selves of this opportunity to ask what do you 
think is the best means of increasing our cir- 
culation? James Younc. 

Per M. P. 


KINDLY PRAISE AND GENTLE 
CRITICISM. 
* Syracuse Courier.” l 

BaALpwinsvIL_E, N. Y., Aug. 23, 1894. § 
Editor of Printexs’ Ink: 

I would like to ask through your columns, 
if Chas, K. Hammitt’s ad on page 293 is 
not likely to be more profitable than either 
the one on page 302 or that on page 303. I 
think the latter are very displeasing to the 
eye, while the first is very artistic. 

F, Howarp. 


—— 
HOW ST. LOUIS ADVERTISERS WASTE 
MONEY. 


“Sr. Louis Cuess anp CLus WEEKLY.” 
St. Louis, August 21, 1894. t 
Editor of Printers’ Ink: 

It is certainly true that advertisers are 
prone to rush blindly with the crowd. Just 
now the fad of our local advertisers is 
‘* painted bill-boards.’”” Let me cite a case of 
impulse rather than judgment. While walk- 
ing down ington avenue recently, I saw 
a huge bill-board, painted on which was the 
name of a small loca! druggist whose shop was 
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PRINTERS’ INK. 
fully two miles away. The question en ae 


. TWO IOWA SCHEMES. 


it neniaienttaccicsme "| DesMomas in, Ase 6 
hood, to contract for this giant ad?” fe was Editor of Pruwrens’ Ink : 


to me clearly a case of ‘ Advertise in haste 
and repent " leisure.”” Would not careful 
advertising in a local (the cost would be 
a fraction of the other), or at worst, a few 
th circulars and small boys to pd 
them in his immediate neighborhood, be m 
profitable? A favorite idea of the bill Armee 
people is the repr of « d paint- 
ings, lettered around, of course, with the cus- 
tomer’s advertisement. A painting much 
used by local artists is “‘ The Three Fates.” 
There is one shockingly bad cop wy tt = 
size) on Street, just below 13t 
there several times a day and often Be at 
the artist’s effort. After passing it about 500 
times, I curious to know whose ad it 
was. With this object in view, I examined it 
closely and found it was a cigar-dealer’s sign. 
1 am convinced that not one out of a hundred 
casual observers could tell | what the ad referred 
to. So much for the « ing-re- 
produced brand of advertising. 








. D, Buck, 
Editor Chess and Club Weekly. 





IT PUTS A GIRDLE ROUND THE EARTH. 
Cuarves Austin Bares, 
Vanderbilt Building. 
New York, August 24th, 1894. 
Editor of Printers’ Inx : 

It may not be remarkable for advertisers in 
Printers’ Inx to receive responses from vari- 
ous parts of the earth, _ I am somewhat 
surprised by to-day’s mail, which brings me 
an order from Manchester. Eng., fi from Queens- 
land, Australia, from Montreal, Can., and 
from Madras, India, All these orders result 
from my advertisements in Printers’ Ink. 

Cuar.es Austin Bates. 





WORDS TO CONJURE WITH. 
“ Tue Press Review.” 
Payne, O., Aug. 24, 1894. 
Editor of Priuxters’ Inx: 
If this would not make a run on Coats & 

Co,’s, “cheapness” and ‘‘coolness” are not 

to — with, even in Democratic 
times and dog days. 


omeer garmen a ag yep 


aaa pee 
- 





cn dceal ena risk sehen, Os Coats & 





Respectfully yours 


W. SHerer. 
ipiatinenndiniligatpapentsaniiittin 
IT DRAWS ATTENTION. 
“ Dairy anD WEEKLY News.” t 
Provipence, R. I., Aug. 25, 1804. 
Editor of Pruxrers’ Ink: 
Appended copy of a card me Sat Sg ee 
store window has, to the minds of the * smwow 
youth of the town, been a *‘ curio of advertis- 
ing,”’ productive of possibly unwarranted 
merriment. 





DRAWERS, 
(To c1oss), 
25¢. 


} 








Of course, the display was muslin under- 
wear, balbri 


not 
H, How ann, 





Mr. Charles L. Kahler, a large local shoe 
dealer, recently leased the dash-boards on all 
the electric cars of the city and had an an- 
nouncement of an approaching sale at his 
store painted F them. bad scheme was a 
big success and hundreds of people crowded 


or LT 1 

r. repanier, a local dry goods man, 
has a model of a huge, old- fashioned wind- 
mill in his show window, constructed entirely 
of towels and napkins. It is driven by means 
of a small motor. ° 





HOOSIER INDORSEMENT. 
New Asany, Ind., Aug. 27, 1894. 
Editor of Printers’ Ink: 

No person who is in the least interested in 
advertising should be without your valuable 
paper. I read every copy from front to back, 
and then vice versa for - ar I have overlooked 
some of the “good things.”” When I am 
through with it there are generally from two 
to half a dozen that desire to borrow it. e 
advertisement in Printers’ Ink, viz., Park's 
Floral Magazine (that 1 know of), will secure 
some business from here, and there is a possi- 
bility that the Silver Cross, whose ad ap- 
peared last week, will also get some. 


Cuas, E. Dante. 

Office of “* Gazette anp BuLtetin,” - 

Daily and Semi-Weekly. 
WiutamsporT, Pa., Aug. 23, 1894. } 
Editor of Printers’ inx : 

In one of our Soy’ a. the poet there 
lately appeared the following ad, which is in- 
teresting both on account of its refreshing 
candor and the mental effort required to as 
certain the connection. 


NEEDED A DIAGRAM. 








WRECK OF THE WILD WAVES. 
"Twas at the sea he did begin, 
Her radiant charms to doubt ; 
He gazed on her as she went in, 
And then as she went out, 
And wondered if she knew of the corset sale 
at the Progressive Dry Goods Co. 








G, Artuur Seaman, 





HIGHLY APPRECIATES PUBLICITY. 


One of the most striking sides of M. Zola’s 
character is his sense of the value of an adver- 
tisement. The Pope having denounced the 
book on Lourdes in a letter to Mgr. Ricard, 
the novelist at once announced that his next 
novel would be entitled “‘ Rome.”—MN. FY. 
Evening Sun. 





en 
DIVERSION IN THE SHOW CASES. 
“ ‘When I get tired of looking at weary and 
leviled men,”’ said a New Yorker, 
“I like to stop and examine the show cases 
of the photographers. Lae Fo are — —_ 
gracious women and pretty c 
have looked at such a show case in in any as amet 
the town without finding some attractive faces, 
and I never see such a case without stopping 
to look, It is an excellent way to know the 
types of various local regions, and it is a most 
diversion,”"—New 








York Sun. 
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WHAT'S HIS NAME? 


One of the most successful ine 
writers in the country makes $10,000 a year. 
But he only writes advertisements for a popu- 
lar brand of shaving soap.— Brooklyn Citizen. 


A SENSIBLE CHANGE. 


A variation from “tonsorial artist,” and 
that sort of thing, are the simple and express- 
ive signs, “* Expert shaving,’ and “ Expert 
hair cutting,”’ which appear in the windows of 
» up-town barber shop lately opened.—New 
York Sun, 


MORE TAFFY. 

There is no brighter or better edited publi- 
cation received at this office than PRINTERS’ 
Ink. No true business man who wants his 
business to gain can afford to be without ir. 
it will give him advice culled from the whole 
world,—Holyoke (Mass.) Free Press. 





A PROPOSITION REVIEWER. 
Members (of the Michigan Publishers’ As- 
sociation) will do the Audletim and its sub- 
scribers a favor, and will greatly extend its 
usefulness, by sending all questionable propo- 
sitions from advertisers to this paper for re- 
view.— The Bulletin, Madison, Mich. 


—_———_<@0e—————. 
HAS PASSED ITS INFANCY. 


On the walls of Pompeii are advertisements 
which are shown to tourists to-day. There 
are marks in the Catacombs that have been 
there 2,000 years, showing inscriptions of rec- 
ords of business, which prove that advertising 
isnothing new.—Shoe and Leather Recorder. 

cial aaninhiaiatis 

STRADIVARIUS MUST ADVERTISE. 

Violinist (to publisher of journal for art and 
literature)—I told your reporter that the violin 
on which J played was a genuine Stradivarius, 
and one of the very best in existence, Why 
did you cut that out of the report ? 

Publisher—That’s all right. If Mr. Stradi- 
varius wants to get puffed up in our paper, he 
must advertise with us, that’s all there is about 
it.—Scottish Reformer, Glasgow. 


CASH PREFERRED TO COURTESIES. 

We received a very flattering proposition 
this. week to advertise a neighboring fair and 
accept the “usual courtesies” as pay. The 
“usual courtesies’? won’t pay running ex- 
penses, etc., and if the management wants the 
fair advertised in this sheet they will have to 
come down with the cash, e have quit 
giving $5 worth of space for two twenty-five 
cent tickets. —A media (/nd.) News. 


——— ee 
BOILER PLATE PRAISE. 


Last week somebody sent a box of plate 
matter to the office of the Sentine/ and forgot 
to pay the express charges. The stuff ap- 
eared to be a grand, eloquent eulogy upon 
the present State officers on account of the 
manner in which they performed their duties 
during the past four years, Well, we praise 
no public officer for doing his duty, but we 
censure him if he doesn’t do it, and we do not 
now propose to lumber our columns with man- 
ufactured adulations for either. If we praise 
a party or a man, we propose to do it in our 
own fashion, and after our own manner, but 
we shall not make the Sentine/ the vehicle of 
spreading the golden opinions of others, espe- 
cially when we know some of the matters to 
be untrue.—Catholic Sentine?. 
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A STERLING LOCAL PATRIOT. 
The editor of the Oval, Pa., Ledger is very 
anxious to have a trolley road in his town, 
and announces that “if there is any printing or 
advertising to be done the Ledger will do it 
free of charge.”"—Brooklyn Citizen. 


FREE ADVERTISING FOR POLITICIANS. 


There are too many editors of country news- 
papers who will give some prominent politician 
a column write-up free, then want to charge a 
home mercnant ten dollars for the same space 
in his paper.— Windsor (Mo.) Review. 


Sanaa 


WE SHOULD THINK HE HAS. 


The man who creates an advertisement at- 
tractive enough to excite newspaper comment, 
and moreover to receive extended comment 
and a gratuitous reproduction in two of the 

i foreign papers, has accomplished 
something very much out of the ordinary.— 
Shoe and Leather Recorder. 





BEHIND THE TIMES. 


It is all right for the Hodo to try to make a 
good showing of advertising, but when to 
make that showing it runs in an advertisement 
dated June 7 to 9 at this period of the reign of 
the dog star, it looks very much as if the edito- 

ial management had broken into the business 
department.—Minneapolis Times, Aug. 23. 





TRIED THE WRONG MAN. 

We acknowledge the receipt of a compli- 
mentary ticket to the Oregon State Fair, to be 
held at Salem next month. At the same time 
we received copy for about $5 worth of free 
notices, We have no use for either. Salem 
is more kinds of swine at once than any other 
town in the State.—Dadlas (Ore.) Weekly 
Chronicle. 

—__<+o+—___ 
AN ENTERPRISING BUTCHER. 

“Speaking of enterprise,” said Mr. Bugleby, 
“I knew a man once, a butcher, whose store 
was burned out late one night, who hired a 
store across the way before the fire was out and 
got his advertisement into the next morning’s 

pers: ‘New store—new goods ; full line of 
peer cooked meats.’ Sort of a hustler, hey?” 
—New York Sun. 


HE WROTE HIS OWN AD. 
A worthy blacksmith in Maine gave direc- 
tions for and had the following sign placed 
over the door of his shop: 





| HORSE SHUEING. | 





He was unmercifully guyed by every stage- 
load of passengers a A. passed his door, At 
last this thing became too warm for the old 
man; so he went to the village painter and 
had the sign painted on the other side, thus: 


3 


In about an hour after the new sign was up 
a noisy crowd on the Phillips and ngeley 
stage were shouting before the door, “* Say, 
old fellow, what can you show us for horses 
to day? want tp buy.” The old man 
declared they were “‘bound to make fun of 
his sign anyway,” and took it down alto- 
gether,— Boston Transcript. 





HORSE SHEWING. | 
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Displayed Advertisements 


so cents a line; $100 a page; 25 per cent 
extra for specified position—if granted, 


OPERIOR Mochpntenl Engra Photo Elec: 
S trotype Eng. Co ipNow Chambers st) N.Y. 


STAMES EOP FOR Bealiem. re. 














SWISS &:22 by. one in hot &. (300, reached only 
lation proved | § 
. SCHWEIZER ZEI- 


TUNG, 116 Fulton 8 N. 7 


Me A NOTES ABOLISHED. 
ite or 
by 4 the people is our PATENT Comn MaIL- 
Ine@ CARDS. In: nsable to a mail business. 
a imprint on cards free. Address for 


ae TORD & CO., DeTRorr, Mica. 











Arthur’s = ren pace 
Peterson’s. | ssszin. 


F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N.Y. 










jae THIS Rite 
WH YOU WRIT 


a Balding Peper Letter 
Files, Letter Booka, Circulars 
Printed Matter, Anythin, 
Clean, Light, Strong, Hand- 
some, Pertable. In use all 
; over Daited +g Send for 


——— 0 ao 
POPE RACK COMPANY 
ST.LOUIS, MO. 





















TWO NEWSPAPERS THAT COVER KANSAS AND 
PAY DIVIDENDS TO THEIR ADVERTISERS. 


The Topeka Dally Capital 


TOPEKA, KANSAS, 


State Record established.................. 1859 
Commonwealth established............... 1869 
Capital established.............. csesseeees 1879 


(CONSOLIDATED 1839.) 





The only morning paper published at Topeka. 
The largest daily circulation in Kansas, 


The Kansas Weekly Capital 
ano Farm Journal, 


TOPEKA, KANSAS, 


The leading farm and family newspaper 
of Kansas, 

Reaches 1,000 Post Offices and every county 
in the State. 


g Is read by the best class of farmers. 


For Advertising Rates, address THE TOPEKA CAPITAL CO., TOPEKA, KANSAS. 





Any Live Newspaper Man :: : 





THE NEW MODEL.” 
CAMPBELL PRINTING PRESS AND MFG. CO., 


334 Dearborn Street, Chicago. 


Can see the advantage of 
having a WeB Press witha 
capacity of 10,000 to 12,000 
4 or 8-page papers per hour, 
rather than one with a ca- 
pacity of only 8 or 9,000. 











AGO said, ‘“‘Put money in thy purse.” 
Wonder if he was not advising an adver- 


gos to use 


1 Madison Avenue, New York. 


9) 





iE TROY PRESS? 


Send for reasons why you 


should use it ? 


New York Office, 11 Tribune Building. 




















Dayton, Ohio, 


Morning Times 
Evening News 


Combined Daily Circulation 


14,000 


Are you looking for results 
from your advertising - - 


Dayton, On10, 
The Huffman Publishing Co., City. 
GENTLEMEN—Three months’ advertising in 
The Evening News brought greater returns 
than all the other Dayton Dailies combined, 
for twice that period. It seems to reach the 
‘* buying masses,” 
Empress JosepHine Toicet Co. 














? 





The above letter is proof of the value of 


the NEWS as an Advertising Medium. | 


For further information address home office or 


H. D. LA COSTE, 
38 PARK ROW, 
NEW YORK. 
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Ohio 
State 
Journal. 


Leading Newspaper 
Of Central Ohio. 


Established 
811. 








Daily—Circulation 12,750, only morning 
newspaper printed at Columbus, a city of over 
100,000, and reaching by early trains the best 
portions of Central and Southeastern Ohio, 

Sunday—Circulation over 17,000, with- 
out a rival in its field, being the only news- 
paper circulated in Columbus on Sunday that 
prints all the telegraphic and local news. An 
especially good medium for classified adver- 
tisements. 

Weekly—Now issued as a twice-a-week 
edition, on Tuesdayand Friday. Circulation 
22,000, chiefly among the farming com- 
munities of Central, Southern and South- 
eastern Ohio, reaching more homes in this 
region than can be done with any other pub- 
lication, 


OHIO STATE JOURNAL CO., 
Columbus, Ohio. 
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} VALUABLE 
INFORMATION 
FOR YOU am. 
You want to know where to 
place your advertising to get 


the best paying returns. An 
advertiser writes us that 


“Vickery & 
Hill List_— 


is head and shoulders above 
all other publications of its 
class.” What- more do you 
wish? It pays. 


per month, guaranteed and 
proved circulation, Largest 
in the world. 


Rates, or other information, furnished 
by the HOME OFFICE, Augusta, Maine, 


Or by C, E. ELLIS, 517 Temple Court. 
Special Representative, New York City. 
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Toledo Blade, 


Toledo, Ohio. 
® 


THE DAILY EDITION 
is indispensable to advertisers 
who desire to cover Toledo 
and Northwestern Ohio. It 
has a larger circulation than 
any other Toledo newspaper. 


THE WEEKLY EDITION 
has a national circulation of 
129,000. 

© 


For advertising rates in either edition ad- 
dress 
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THE BLADE, 


Toledo, Ohio. 
N. Y. Orrice : 


33 Tripune Bunpinc. 
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Time 
Is Coming 


soon when you will make your lists for 
Fall and Winter Advertising. 


You want good returns for money in- 
vested. To do this, judgment must be 
used in making selections of good-paying 


mediums. 
You lack JUDGMENT and EXPERI- 


ENCE if you leave 


The National Tribune 


off_your list. 

Have you ever tried it? It’sa paying 
medium, as most general advertisers 
knew. Some have been with us ten 
years, which is proof of a good thing. 

Can we interest you to the extent of 
an order? 


Send your advertisement and let us 
give you an estimate on it, or send for 
rate card. 


THE NATIONAL TRIBUNE, 
Washington, D. C. 


Branch Office : 66 World Building. 
ByRon ANDREWS, Manager. 
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To WHOM 
IT MAY CONCERN. 
CAN 





WRITE ADS 
moderately well, 
ARRANGE DISPLAY 
SELECT MEDIUMS 
with discretion, 
ANALYZE VALUES 

with success, 
BUY ADVERTISING 
with economy, 
SAVE MY CHARGES 
in discounts, 


SERVE UJ 


WITH SATISFACTION. 


CuHarces K. Hamnirtr, 


NYTHING IN 
DVERTISING. 
231 BROADWAY, 
NEW YORK. 














The HOUSEKEEPER, 


MINNEAPOLIS, MINN. 





PUBLISHED SEMI-MONTHLY. 


CIRCULATION, 
Se 123,000 Fe 


Testimonial Number Four. 
“* HOUSEKEEPER.” 
Minneapolis, Minn. 

GENTLEMEN: We have never thought 
we could run our business without being 
known to your readers. The Hovse- 
KEEPER is one of ten periodicals that we 
feel we cannot do without. 

ALicE B. StockHam & Co., 
Chicago, 
Publishers “ Tokology.” 


PAYS ADVERTISERS, 


For SaMPLE COPIES AND RATES, APPLY TO 
THE PUBLISHERS, 


Or to C. E. ELLIS, Special Representative, 
517 Temple Court, New York City. 





WHEELING 
~ ~ NEWS. 


DAILY. 
SUNDAY. 
WEEKLY. 


The Best Medium for Reaching 
Wheeling and Vicinity. 








THE NEWS is the progressive 
paper of West Virginia. 

Uses type-setting machines and 
other modern aids in producing a 
a really first-class paper. 





LARGEST CIRCULATION IN W. VA. 


*.” TWICE AS LARGE AS ANY OTHER -.° 
WHEELING DAILY. 





C. E. ELLIS, Manager Foreign Advertising, 
517 Temple Court, New York City. 
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amet 25 CENTS PER YEAR = BER 1894 om rs Sete concen 


Copyright. 18%, by The Gannett & Morse Concern. 


$5 ALINE sur IT PAYS. 


That's Comfort. 


Space of us or of agents. The Gannett & Morse Concern, Publishers. Home Office, 
Augusta, Me. Boston, John Hancock Building. New York, Tribune Building. Lewis A. 
Leonard, Representative. 


CALIFORNIA 


is the greatest fruit-growing section in the 
world. If you want to grow fruit, go where the 
conditions for its growth are the most favor- 
able. The great 


Fruit Growing Center 



































is San Jose, in Santa Clara County, widely 
known as the Garden Spot of the State. 
Farmers there tilling but ten acres not only 
make a living, but put money in the bank. 
The leading and most largely circulated news- 
paper in this great fruit-growing district, the 
one in which it pays to advertise, is the 


San Jose Daily Mercury. 


Sample copies of Daily or Weekly Mercury sent apon application. 
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SPECIAL 


POINTS 


which make the 


Saturday 
Telegram 


MANCHESTER, N. H., 


particularly valuable to adver- 
tisers. 


PROVED CIRCULATION. 
LOW RATES. 
PAYING RETURNS. 


THE TELEGRAM is carrying 
large advertisements of leading 
firms. It pays them, and will 
pay you. Try it. 














THE TELEGRAM has the largest 
circulation of any paper in New Hamp- 
shire, and, with one exception, the 
largest circulation of any weekly paper 
in New England. 





PROVED CIRCULATION 
FOR 13 WEEKS: 


804,375 COPIES. 


For rates, etc., address 





NEW YORK OFFICE: 
617 TemPLe Count, 
Cc. E. ELLIS, Manacer. 


MISSOURI 
ST. LOUIS 
CHRONICLE 


es IN THE LEAD ™ 





THE CHRONICLE FIRST. 


PRINTERS’ INK, a New York weekly 
journal for advertisers, George P. 
Rowell & Co., Publishers, May 30, 
last, published the following concern- 
ing St. Louis dailies: ‘*In St. Louis 
the largest daily circulation is given to 
the Evening Chronicle, a large one- 
cent paper, delivered by carrier at six 
cents a week. It guarantees to its ad- 
vertisers a larger circulation than any 
other daily in the State and a larger 
paid circulation than the combined cir- 
culation of all other St. Louis afternoon 
papers. Next to the Chronicle comes 
the Republic, with more than 58,000 
circulation, and then the Globe-Demo- 
crat, with more than 51,000. No in- 
telligent advertiser would think of neg- 
lecting any of these papers.” 


The Chronicle 


GUARANTEES TO 
ADVERTISERS: 


FIRST—A larger daily circulation 
than any other daily newspaper in 
the State of Missouri. 

SECON D—A larger circulation in the 
400 cities and towns surrounding 
St. Louis than any other daily 
newspaper. 

THIRD—A larger paid circulation 
than the combined circulation of 
all other St. Louis afternoon pa- 
pers. 


Circulation, 75,000 Daily. 








E. T. PERRY, 
Manager Foreign Advertising Department, 





53 Tribune Building, New York. 
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There are 5 900,000 People 
In the District Tributary to 


PITTSBURGH. 


You Cannot 
Advertise This Vast Region 
Without Using 


The PITTSBURGH POST. 


THE POST is the Only Democratic Daily in Pittsburgh 
and the Only Democratic Paper in Western Penn- 
sylvania Issued Every Day in the Year. 





SHRESHOHEEOSEOE TH 
Detailed Statement of Circulation, July, 1894. 
Date DAILY. SUNDAY EDITION. 
: ae 
°. = © audits tii onediae 23,914 
Sem IIIT tae 
SE nseiécbesveceue 127,286 











SGQeobheobobobobbsbhhbbhbhhihbihibibihbhiibbiipihihbhnphint 
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SRE aa dccctieiesn 1,001,402 Semi-Weekly 


does not divide its constitu- 
T H E POST ency with any other paper. 
It has a Large Circulation in 
the Three States of Western Pennsylvania, Eastern Ohio and 


West Virginia. All the Money Makers in Pittsburgh Advertise 
in THE POST. They know its value. 








i 
: 





New York Office: 85 Tribune Building, 
N. M, SHEFFIELD, Agent, 
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Why 


does every advertising agent 
counsel the advertiser to use 


THE 


Indianapolis News? 


Aly 


»e—< 


7i¥ 


Because: 


Future orders depend upon 
the returns derived from 
present orders. 








2 No other advertising field in 
America may be so com- 
pletely covered or so entirely 
missed in the using or miss- 
ing of a single newspaper. 


RV 


| te! 


7i¥ 


P. S.—Sworn average for the past year to April ist 
was 31.801 for each day. Payment for advertising con- 
ditioned on larger bona fide circulation than any other 
three dailies in Indiana combined. 
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% ona 12 time order, 


Hy, Moore & Co., 
New York. ee 
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HAVE YOU SEEN THE 3 
SWORN CIRCULATION 3% 306 


STATEMENT OF THE 3ot 


Pittsburgh 
Chronicle 
Telegraph? 


og IT SHOWS A NET PAID- 
3% %# FOR CIRCULATION OF 


_ 3% . AN AVERAGE OF - - 


46,570 for the Past Six Months. 


C. J. BILLSON, 


86 & 87 Tribune Building, 
New York. 
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Weekly 
Louisville Courier-Journal 


200,000 Copies 


and no extra charge for advertising. 





(ole e\elelelele/elelelelelelelelelelelelelelelelelolelejelelelejelelejelelejejejefeleleje) 
ODODOOOOOOOOOOOOOOOOOCOOOOOOOOOOOO OOOO 00000080 


OO oO 
39 you OUGHT TO 99 

oO 
38 KNOW THIS! 00 
38 That once a month commencing with September OO 
28 24th, 1894, the Louisville Courier-Journal (Weekly) On 
20 will issue e 28 
38 200,000 Copies 38 
OO OO 
00 oo0o°o fete) 
Q8 This is 55,000 in addition to its regular subscription list of oe 
OO 145,000. These large special editions will be issued as follows: QO 
00 Be SP OO 
00 September 24, 1894,- - - - 200,000 fele) 
OO October 29, 1894, . = : . - 200,000 00 
98 November 26, 1894, . ~ . 200,000 88 
00 December 31, 1894, ‘ . > - 200,000 00 
OO January 28, 1895, - « «- s *20G600 [ele 
28 February 25, 1895, - » « .« 200,000 88 
99 And no advance in rates to advertisers. ee 
Q — P fe) 
9° The Louisville Courier-Journal ee 
QO Has been the leading newspaper in the Great South-West OO 
OO ‘ : - : OO 
OO for sixty-four years. It is a high-class family newspaper of OO 
28 acknowledged authority and standing, and which is read 88 
OO through and through every week. So generally is this QO 
350 g 8 y g y 60 
00 recognized, that no shop, no store, no home in the South- OO 
08 West will be without it. No journal in America covers a song 
QO richer field, and covers it more thoroughly, than the QO 
OO 3 : OO 
OO Courier-Journal. OO 
28 Advertisements for these Special Editions should be 88 
88 sent in one week in advance of the dates of issue. poo 
88 Rates, 75 cents per agate line. 88 
O8 No extra charge for these 200,000 Editions. Oe 
feleleleleleleleelele/ele]e/eleleele/eeeleleleleleleleleleleleleleleleleleleleleleleje) 
OODDTCOOCOOOCOOOOOOOOOOOOOOOOCOOOOOOOOo00o0000O0 


A. FRANK RICHARDSON, 
EASTERN AGENT, 
TRIBUNE BUILDING, CHICAGO OFFICE: 
NEW YORK. 317 CHAMBER OF COMMERCE. 
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“Tet Worts Af ites Tel i" Story.” 


“Presents as good an appearance as the publica- 
tions of Chicago or St. Louis.”—-PRINTERS’ INK. 

“First paper to claim an advertiser’s attention.” 
—PRINTERS’ INK. 


““THE OREGONIAN FOR OREGON.” 


H} 


asst UI 


CUVUERUEURNUOUAYEAUUURLOUURRERSPA TINIE 


ASSOC NO SAA ti tp thpititipitittitrprtipitititititipititariptititetetitisrtrtitrpitoteteteteters 
ASSASSINS APPA LAPPAASAAAAAAA AAA AA PRA AAA AA AAP AAA AA AAA AAAAAAA AAA A AAG A 
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FOUDUIUHAEEOGGDOORIONET 


i(UINTAEADNAAHUAAT ORO AEE ET NNN 
quinn 


4.4, YEARS" 


MORNING OREGONIAN, 
SUNDAY OREGONIAN, 
WEEKLY OREGONIAN. 
“No parallel case in the United States.” —E. V. 


SMALLEY, in The Century. 
“A single rich and prosperous newspaper, con- 





trolling aterritory about one thousand miles 3 


square.” —SMALLEY, 

“In all America no single instance.”—Geo. P. 
ROWELL. 

“One must look sharp in Portland to see a copy 
of any other daily paper outside of Zhe Oregonian 
and Lvening Telegram.”—GeEo. P. RowELL. 


THE OREGONIAN PUBLISHING CO., 
PORTLAND, OREGON. 


ne PITTOCK, Manager and Treasurer. 
. SCOTT, Editor. 





S. C. BECKWITH, Eastern Acenr, 
NEW YORK AND CHICAGO. 
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998 988 
QO MESOOSSO OOOO ratatatatetetetavatetstotetetetetetee cote 
O04 QDOOOOOOOOOOOOOOOOOCOOOO OOO OO 000000000 
O00000 BEGQRS 
CORBCO O ooo haad 
99 If there is a 88 
°° Business Man 99 
89 In the United States 98 
2 whose trade is as large and satisfactory as 99 
99 he wants it to be, we wish him joy, and 99 
99 that is about all we can do for HIM. 08 
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QO OO 
°° But there are Others, O8 
OO OO 
9° Lots of Others, 99 
89 who are not so contentedly situated, and 09 
O 
O82 to them we say, We know that we can 98 
88 serve you intelligently, faithfully, profit- Q8 
88 ably, and we can best do it just now. 88 
88 8 
OO 
09 Let Us Confer Together 98 
88 and see just what is needed and what can 88 
fe) 
89 be done. 99 
88 Twenty-eight years of active and suc- O8 
88 cessful practice in the front rank ot News- 88 
89 paper Advertising is at your command 89 
7 without cost. 89 
88 Those in search of very best service ob- 9° 
99 tainable will do well to consult with us. 89 
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OO CORRESPONDENCE SOLICITED. 00 
$8 ) \ 
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88 89 
OO 00 
oo The Geo. P. Rowell Advertising Co., 90 
OO NEWSPAPER OO 
88 AND MAGAZINE ADVERTISING, 83 
8 10 SPRUCE STREET, NEW YORK. Q8 
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